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MANUFACTURERS 


Check DOUGHBOY 
SERVICE and PRICES 
on FEED INGREDIENTS 


Feeding Rolled Oats 
Feeding Oat Meal 
Whole Oat Groats 
Steel Cut Oat Groats 
Pulverized Oats 
Ground Oats 


Pulverized Barley 
Ground Barley 
Doughboy 32% Mash Concentrate 
Doughboy 40% Hog Supplement 
Doughboy 32% Dairy Concentrate 
Steel Cut Wheat 


Puffed Wheat (Seconds) Baal or 


Puifed Wheat (Thirds) Fox Feeds 


Write or Wire Prompt Shipment 
for Samples and Prices Straight or Mixed Cars 


DOUGHBOY MILLS, INC. 


NEW RICHMOND WISCONSIN 


4 


Another STRONG-SCOTT Equipped Plant 


Farmers Milling 
& Elevator Co. 


When this elevator and feed 
mill was planned every precau- 
tion was taken to see that it 


was built and equipped to assure 


efficient operation. 
Designed and built by T. E. IBBERSON CO., Minneapolis 


53 Installed in these buildings 
(Front View and one interior 
view shown) were such Strong- 
Scott equipment as Head Drive; 
Feeder, Scalper and Magnetic 
Separator; Belting; Buckets; 
Transmission Machinery; Blow- 


er; Spouting, etc. 


Find out what Strong- 
Scott has before buying 
any equipment or sup- 


plies. Catalog 38G sent 


upon request. 


FRED H. CHASE, Representative and Feed Plant 4TROMR 
Box 124 Oshkosh, Wis. Telephone 8187 ‘The Strong , tt Mfg Co. StoTT 
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FOR SATISFACTORY RESULTS 


IN EVERY BRANCH OF FRANKE GRAIN CO. 


ESTABLISHED 1892 


THE GRAIN BUSINESS 


TRADE WITH Jobbers of... 
Wheat @nan 
Wheat Middlingas 
Rye Middlings 
i LL Malt Sprouts 
@newens Grains 
INCORPORATED Linseed Meal 
MINNEAPOLIS AND ALL Soybean Meat 
PRINCIPAL TERMINAL MARKETS Oatfeed 


Special Attention Given To Barley 
And All Feed Grains Shipped To GRAIN AND STOCK EXCHANGE 


MILWAUKEE 


Read the Cargill Crop Bulletin 


I have confidence in my feed deal- 
er who uses Staley’s Soybean Oil 
Meal in his mixtures. They are un- 
doubtedly the best money can buy. 


PRICES LITERATURE— 
SAMPLES ON REQUEST 


The name “Staley’s” on Soybean Oil 
Meal has become a nationally recog- 
nized symbol of quality. 

Located in the Heart of the Soybean 
Belt, Staley’s operate America’s largest 
soybean processing plant. 

Staley’s reputation and 
manufacturing experience A 
are your assurances of full 
dollar feeding value. 


It is our sincere wish that your Christmas be 
bright and merry and your New Year filled with 
life’s greatest blessings. 


Northern Milling Co. The Staley Customer NEVER GUESSES-He Knows! 


oe A. E. STALEY MANUFACTURING CO. 


“AMERICA’S LARGEST PROCESSING PLANT 
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EASY TO HANDLE 


Arcady Sweet Mixing Feed is free- 
running, stays sweet and palat- 
able. It does not harden or be- 
come sticky regardless of weather 
conditions. You, or the feeder, 
can run it through the grinder to- 
gether with grains and proteins 
to grind and mix the entire ration 
in one operation without gumming 
up the grinder, and no special 
equipment is required. 


TESTED 


ARCADY 
SWEET MIXING FEED 


Now your customers can feed molasses in abundance, conveniently 
. . . economically. Arcady Sweet Mixing Feed contains from 45 to 
50 per cent pure, sweet cane molasses. Feeders have long appreciated 
the value of molasses in the dairy and beef cattle ration. The inability 
to handle molasses in liquid form has prevented them from taking 
advantage of it. But Arcady Sweet Mixing Feed, thanks to years of 
scientific research, has all handling problems “licked.” 


CONVINCE YOURSELF 


Write for a free sample of this re- 
markable molasses feed. Smell it. 
Note its pleasing, appetizing aro- 
ma... even taste it. Then you'll 
be convinced of its palatability 
and will know that it is the an- 
swer to the problem of getting 
molasses into the ration. Arcady 
Sweet Mixing Feed is one you 
can sell enthusiastically 


for All Livestock and Poultry 


TUNE IN: The Arcady Editor is on WLS each Mon., Wed., & 
Fri. at 12:55 P.M. to help you sell more Arcady Feeds. 


-ARCADY FARMS MILLING CO. 


223 WEST JACKSON BLVD. - CHICAGO, ILLINOIS 
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DECEMBER, 


1939 


feed control officials adopt 


Definition 


for cod liver oil standards 


N EMERGENCY definition 

covering vitamin A and D 

feeding oil was adopted at 
the recent annual convention of the 
Association of American Feed Con- 
trol Officials. 

“Vitamin A and D oil,” it reads, 
“is either fish or fish liver oil or a 
blend of two or more of the follow- 
ing: vitamin A and/or D concen- 
trate, synthetic vitamin D, fish liver 
oil, fish oil or edible vegetable oil. 
The vitamin potency shall be stated 
in A.O.A.C. units of vitamin D and 
U.S.P. units of vitamin A per grom.” 

This is an emergency definition, 
the Control association states, and 
can be used only for the calendar 
year 1940. The foreign situation 
hampering the imports of cod liver 
oil is responsible for the definition. 
When used in a mixed feed it shall 
be listed as vitamin A and D oil in 
the ingredients. 

Also effective July 1, 1940, in 
order to conform to the U.S.P. defi- 
nition, the vitamin A content of cod 
liver oil as defined was raised from 
600 U.S.P. units to 850 U.S.P. units. 

Definitions covering other ingred- 
ients which were adopted by the 
control officials at their recent con- 
vention are as follows: 

Condensed whey is the product 
resulting from the removal of a 
considerable portion of water from 
clean, sound cheese or casein 
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whey, or both. It contains not less 
than 27 per cent of total solids. 

Wheat germ is the commercial 
product consisting chiefly of wheat 
germs, obtained in the milling of 
wheat. Wheat germ oil cake is the 
cake obtained in removal of part 
of the oil from the wheat germ. 
(These definitions were tentatively 
adopted for future consideration) 

Feeding cane molasses is a by- 
product of the manufacture of cane 
sugar from cane and shall contain 
at least 48 per cent of the total 
sugars calculated as invert sugar. 
Its solution in an equal weight of 
water shall test not less than 39.75 
degrees Brix. 

Peanut oil cake is the residue 
after the extraction of part of the 
oil by pressure or solvents from pea- 
nut kernels as produced under rea- 
sonable milling conditions. 

— per cent peanut oil meal is 
ground peanut oil cake. It must be 
designated and sold according to 
its protein content. 

The executive committee submit- 
ted to the association the following 
resolution for its consideration. 

“Whereas, many states which 
have adopted the association's defi- 
nitions of peanut products require 
that a guarantee of crude fat and 
crude fiber content in peanut oil 
meal be made, therefore, for the 
sake of uniformity of labels and 


registration, and in such cases 
where there is no conflict with ex- 
isting feed law; be it 

Resolved, that the following guar- 
antees of crude fat and fiber be 
reccommended: 

For 41 per cent protein peanut 
oil meal, not less than 6 per cent 
crude fat, not more than 16 per cent 
crude fiber; for 48 per cent protein 
peanut meal, not less than 6 per 
cent crude fat, not more than 10 
per cent crude fiber. 

The executive committee also 
moved that the definition on soy- 
bean meal be adopted as official. 
It reads as follows: 

— per cent soybean oil meal is 
ground soybean oil cake or ground 
soybean oil chips. If a name de- 
scriptive of the process of manu- 
facture, such as expeller, hydraul- 
ic or solvent extracted be used, 
the product must correspond there- 
to. 

Other resolutions adopted at the 
convention follow: 

Resolved that this association go 
on record as condemning the use 
of the word “vitamin” or a contrac- 
tion thereof or any word suggest- 
ing “vitamin” in a brand name 
of feed and as opposing the ac- 
ceptance of registration in feeds 
under names which are in con- 
flict with this resolution except for 


(Continued on Page Forty-five) 
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HE main idea in building a good breeder ration is to increase hatchability as much 


as possible. Let’s not argue about which ingredient is the most important. 


Many experiment stations have shown definitely that milk in the ration of a laying 
hen will increase the hatchability of her eggs. If you add alfalfa, that helps: if you 
adjust the mineral balance, that helps; if you better the amount and quality of protein, 
that helps; if all the needed vitamins are present in sufficient amount. that helps. 
Hatchability decreases if any of these nutrients are lacking in the breeder ration. 


Experiments and experience have shown that milk possesses several of these essentials 
so you can turn thumbs down on arguments about what it is in milk that increases 
hatchability. The value of milk in the breeder ration does not lie in its riboflavin con- 


tent alone—nor in its proteins, nor in its well-balanced minerals. It lies in all of them. 


Use dry skim milk—the most used and most generally available milk product for feed. 
Its proteins. minerals. vitamins and milk sugar are all present in the same quality and 
amount as in the fresh separated milk from which it is made. 


A short technical discussion of the nutritional requirements for hatchability is given 
in our Bulletin 211. It contains up-to-date information on the subject. Send for a copy 
—then ask our Feed Service Department to help you build a suitable mash formula 
for feeding flocks to produce good eggs for hatching. | 


AMERICAN DRY MILK INSTITUTE, INC. 


221 NO. LASALLE STREET, CHICAGO 
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TARTING in 1913, the Fair- 

view Farmers’ Elevator Co., 

Fairview, Ill., a village of 550 
population, has added departments 
until it has an investment in build- 
ings and equipment of almost $50, 
000. Last year it did an elevator 
business of $210,000, a seed busi- 
ness of $45,000, an implement busi- 
ness of $41,000, a feed business of 
more than $33,000, and a large 
hardware and harness business. 

This progressive concern is not 
a cooperative but a regular corpor- 
ation. Charles Clauson is president, 
J. Hayes Schleich, secretary, Wil- 
bur Dickson, treasurer, and W. R. 
Wilcoxsen, manager. 

The plant is located at the west- 
ern end of the main street of Fair- 
view and is served by the C. B. & 
Q. railroad, whose side-tracks run 
to the plant. 

The elevator was operated for 
four years when the seed business 
was added. All kinds of farm seeds 
are handled. A separate building 
houses the seed warehouse and 
cleaning department. Mr. Wilc>x- 
sen, manager, took charge of the 
concern about the time the seed 
department was started. 

In 1920 a feed mill and ware- 
house were built. This burned two 
years later but was immediately 
rebuilt into the present mill and 
warehouse. 

About the time the feed mill was 
rebuilt, the implement business was 
added. This has its own building 
for warehouse and show room. 

Early in the 30’s the hardware 
business and a harness shop was 
established . This occupies a build- 
ing across the street from the rest of 
the property. A seven-stall garage 
has recently been built back of this 
to accommodate cars of employes. 
Thus the firm operates five depart- 
ments, each with its separate build- 
ing and employee setup, and a 
superintendent in charge of each. 

In addition to the other buildings, 
there is a commodius brick office 
and scale house 24 x 28 feet. A gas 
station is operated with the pumps 
in front of the office. 
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turns over 


$210,000 yearly 


on feed and sideline sales 


The feed mill and warehouse is 
a frame building 70 x 120 feet. Ora 
Bell is the superintendent and 
he -has one other man steadily 
employed. 

The equipment consists of a 32- 
inch Robinson attrition mill, a 1¥2- 
ton Barker mixer, a Robinson corn 
cracker, a corn sheller, a percent- 
age mixer, a pre-batch mixer for 
mixing semi-solid buttermilk with 
feeds, and complete elevating 
equipment. 

Each piece of equipment has its 
individual motor. Power costs last 
year amounted to about $2400. The 
mill and equipment represents an 
investment of about $17,000. Last 
year the entire business of the mill, 
including custom grinding and sales 
of feeds, amounted to $33,384.15. 


Custom grinding last year 
amounted to approximately $5,500. 
Ten cents per 100 pounds is charg 
ed. A total of 62 different kinds of 
ingredients for use in connection 
with farmers’ grains in custom 
grinding and in manufacturing the 
company’s own brands of feeds are 
carried in stock at all times. 

The company itself manufactures 
a list of 14 different kinds of feeds 
of which eight are registered. To 
round out the feed business and 
make its service complete, two well- 
known commercial brands are han- 
dled. Poultry feeds lead in sales. 
This is partly due to the fact that 
a large hatchery is located at Fair- 
view, which uses annually around 


(Continued on Page Fifty-one) 
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“Hello! I want to talk to Mr. Ripley!” 


Swinging on the Barnyard Gate : 
| WY, 

\ \ 


@ ROBERT H. MONTGOMERY, formerly 
associated with the Waggoner-Gates Mill- 
ing Co.. Independence, Mo., has resigned 
to accept a position as sales manager of 
the Standard -Tilton Milling Co., Alton, Ill. 

@ WAYNE FISH, president of Wayne Fish 
& Co., Rand Tower, Minneapolis, is leaving 
for California December 21 on a business- 
pleasure trip. Mr. Fish expects to visit the 
F. E. Booth Co. plant in San Francisco and 
also will inspect various fish meal plants 
on the coast. While in Frisco he will also 
visit his brother-in-law Fred De Hoff, popu- 
lar feed trade member. On the return trip 
Mr. Fish plans to stop off at Lamar, Col., 
to spend some time at the Denver Alfalfa 
Milling & Products Co. He will return to 
the Twin Cities, January 10. 


@ RICHARD F. BOYER and E. E. Fulen- 
weider have purchased the Onawa Flour 
Mills, Onawag, Ia., from Ben Quilling. Equip- 
ment from the Merritt Mills, Dunlop, Ia., 
has been bought and will be added to the 
Onawa plant which will henceforth be 
operated under the name, Northwestern 
Milling Co. 

@ A. F. SEAY, Purina Mills, St. Louis, Mo., 
who has been confined to a hospital, has 
recovered his health sufficiently to return 
to his home. He will leave shortly for 
Florida to convalesce for some time before 
returning to duties at his office. 

@ O. B. FLEMMING has been appointed 
manager of the Swanton Milling & Ele- 
vator Co., Swanton, Ohio. 


HELP THEM to MORE EGGS 
| Better Hatches 


and 


HELP YOURSELF oe 
to BIGGER and BETTER PROFITS 


Northrup, King & Co's 


EGG MASHES 


@ Yes, you can easily do your customers a good turn and at 
the same time bring yourself bigger and better profits! Sell 
Northrup, King & Co.’s Egg Mashes, blended and balanced 


Stop, Laugh and Listen 
Hear Clellan Card 


Every weekday morning 
ene of the most popular 
radio programs in the 
Northwest goes to work 
for local Northrup-King 
dealers. It brings thou- 
sands of listeners in to 
their radios, sends them 
out to buy Northrup- 


King products. Tune in. 
Hear Clellan Card and 
his jokes. 


WCCO 7 to 7:15 A.M. 


NORTHRUP, 


Minneapolis 


Since 1884 


with the materials that mean more eggs of 
a higher quality in the basket, — more 
husky, livable chicks in the hatch! Pro- 
teins, minerals, vitamins — all have been 
included! All have been properly propor- 
tioned, thoroughly mixed, to assure safe, 
dependable results. Feeds that bring home 
the bacon for poultrymen will bring in 
extra business for you! Stock Northrup- 
King Egg Mashes for more sales in 1940! 


KING 


Harris Nelson Moves 
To Pittsburgh 


Harris G. Nelson, divisional director of 
the Red Wing linseed division, Pittsburgh 
Plate Glass Co., will be transferred from 
Milwaukee to the general offices of the 
company, 2200 Grant building, Pittsburgh, 
Pa. The change becomes effective January 1. 

The Red Wing division of the Pittsburgh 
Plate Glass Co. operates linseed crushing 
plants at Red Wing, Minn., and Newark, 
N. J., where both plants have river front- 
age, the former on the Mississippi and the 
latter on the Passaic. All sales of linseed 
meal, as well as oil, will be handled 
through the Pittsburgh office. 

Mr. Nelson started work in the office at 
Red Wing in January 1903 so that his 
transfer marks the 37th anniversary of his 
employment with one organization. He 
was placed in charge of divisional opera- 
tions in 1918 and moved to Milwaukee in 


1923. 
During these many years, Mr. Nelson has 


y. made hosts of friends throughout the feed 
*» industry where his Red Wing linseed meal 


is widely used. Mrs. Nelson also has many 
feed trade friends having entertained as 
guest soloist at several conventions of the 
Central Retail Feed association. 
@ ADOLPH BRINK, president, Trenton 
Milling Co., Trenton, Ill., died suddenly at 
his home, November 12. 
@ EDWIN W. SPARKS, president, Percy 
Kent Bag Co., Inc., New York City, died 
December 4 at his home in Palm Beach, 
Fla., following an attack of pneumonia. 
@ CHARLES R. HOYT, treasurer, Tennant 
& Hoyt Co., Lake City, Minn., is now mak- 
ing his headquarters in New York with J. 
H. Blake who represents the firm there. 
@ CHARLES G. RANDALL, vice president 
and general manager, Cole Milling Co., 
Chester, Ill., was injured in an automobile 
accident while driving to visit his sister at 
Steeleville, Ill., November 28. He is re- 
ported to be recovering rapidly. 
@ FARMERS ELEVATOR CoO., Marine City, 
Mich., has filed papers for dissolution of 
the corporation. 
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HONOR It seems as if there is too much profit and not enough honor in 
MIXERS _ the feed business according to the sponsors of the “Honor Form- 
ula System’’ now being promoted in the state of Iowa. 


Under this system, formulas are sold to farmers at $10.00 each and to 
dealers, who are then designated as “Honor Mixers”, at $3.00 each. The 
“Honor Mixers” agree to mix these special formulas for all farmers who have 
them at a mixing charge of $1.00 per ton. Ingredients to go into these feeds 
may be purchased from the ‘Honor Mixer” or brought to his mill door. 


The farmer saves all the sales and shipping costs plus the manufacturers 
and dealers profit in accordance with this arithmetic: 


If ingredients for a ton of hog feed cost........ $39.00 
The manufacturer adds for his profit............ 8.00 
He pays a salesman per ton to sell it.....:.... 4.00 
The dealer adds for his profit.................. 8.00 


This would make the retail price $62.00 from which the farmer cooperating 
under the “Honor Formula System” would save $22.00 as he would pay only 
the $39.00 for the ingredients plus $1.00 for mixing. 


We do not believe reasoning of this type requires any answer from the 
feed industry but it does give us all a few things to think about. 


First, where is the feed manufacturer who makes a profit of $8.00 per ton, 
the dealer who makes a similar profit of $8.00 per ton and the salesman who 
gets a commission of $4.00 per ton? The Feed Bag would like to hear from 
such manufacturers, dealers and salesmen. The first to respond will be in- 
vited to tell the boys how to do it at the next convention of the Central Retail 
Feed association. 


Second, what really is an “honor formula’? Isn't a true honor formula the 
one used to make the feed which comes in branded sacks, the formula which 
is backed by research and repeatedly checked, in both laboratory and feed 
lot, so that it may always be safely sold on the basis that results determine 
value? 


And last but not least, what is an “Honor Mixer’? The Feed Bag believes 
he is the manufacturer, large or small, whose branded and advertised feeds 


have contributed to the feed industry's present reputation for quality, honesty 
and achievement. 
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and Hardware 


form good combination 
for thriving illinois firm 


W. A. SMITH 


OR ten years W. A. Smith 

worked in a combined feed 

and hardware store in Toulon, 
Ill. Then, four years ago, he decid- 
ed to go into business for himself. 
At this time he opened a similar 
combination store in Princeville, IIl., 
a village of 1000 inhabitants. Today, 
after four years, Mr. Smith finds his 
feed sales 50 per cent greater than 
at the close of the first year. 

“Our store,” says Mr. Smith, “is 
not a hardware store with a small 
sideline of feeds. Feeds are just as 
important with us as hardware. In 
fact, we spend more time in the 
field and in the store selling feeds 
than we do selling hardware. The 
sign on our store reads, ‘W. A. 
Smith-Hardware and Feeds.’ While 
hardware comes first in the sign, 
the two lines are equally important 
to us. 

“We carry one complete nation- 
ally-known line and push it to the 
limit. We believe that we get better 
results from one complete line of 
proved superiority than we would 
if we spread our efforts over several 
lines. This one line of commercial 
feeds, together with mill feeds and 
all ingredients used by farmers to 
mix with their own grains, gives us 
a complete coverage in the feed 
line. We sell from 15 to 20 tons a 
month, with hog feeds representing 
about 40 per cent of the total, poul- 
iry feeds about 25 per cent, and the 
remainder divided between steer 
feeds, dairy feeds, and mill feeds.” 


In addition to a complete feed 
line and a complete hardware line, 
the Smith store sells poultry and 
stock remedies, poultry and stock 
equipment, and baby chicks in sea- 
son. Eggs, poultry and cream are 
bought. From 6000 to 8000 pounds 
of poultry is handled yearly. Dur- 
ing the commercial egg season, 
from 40 to 50 crates of hatching 
eggs are bought weekly. 

A one-ton truck is used for deliv- 
ery and pick-up purposes. The store 
personnel consists of two others in 
addition to Mr. Smith. 

“While we use many methods to 
attract trade,” says Mr. Smith, “no 
others are so effective as personal 
contacts. We make many personal 
contacts both in the field and in the 
store but those made in the store 
are more effective because they are 
much more extensive. 

“In this connection, our hardware 
store helps a great deal to attract 
farmers into the store where we can 
then contact them personally for 
feeds. But far surpassing the hard- 
ware line is our cream buying sta- 
tion. We have 150 customers on our 
list from whom we buy cream and 
these come in on an average of 
twice a week. That means 300 
chances every week to sell feeds. 

“The buying of cream is particu- 
larly adapted to selling feeds. The 
cream test gives an excellent open- 
ing to broach the subject of feeds, 
whether it be high or low. And, 
after talking about the cows, a nat- 
ural opening is afforded to ask 
about hogs, steers, and poultry. 

“Second to these contacts in the 
store is our personal contacts on 
the farms. I spend at least one day 
a week calling on feed customers 
and prospective customers. We also 
spend some time in season in the 
country buying poultry and utilize 
this opportunity, also, to sell feeds. 

“By handling baby chicks and 
buying hatching eggs, we also are 
able to sell feeds. As a usual thing, 
a customer who sells us hatching 


eggs will come to us for baby 
chicks. When we sell the chicks, 
we are pretty sure to sell feeds and 
equipment. As we follow up the 
chick feeding program, the time 
comes when hog feeds, steer feeds, 
and dairy feeds can be stressed. 
When we get a customer started 
on one kind of feed, we are usually 
able to sell his entire feed require- 
ments. 

“In the summer and fall we buy 
poultry and eggs. We cull flocks 
free for customers and buy the poul- 
try which they do not care to carry 
over. 

“In addition to our personal con- 
tacts and other forms of publicity, 
we stimulate the sales of feeds by 
offering a substantial discount on a 
feeder if a certain quantity of feeds 
is purchased. This has increased 
our unit sales of feeds considerably. 
It has proved beneficial in another 
way. Farmers are more apt to feed 
our feeds regularly if they have a 
good supply on hand. Further, if 
they use a feeder, they get better 
results from the feed and so are apt 
to continue with it. 

“Another stimulator we use is 
giving trade stamps with each pur- 
chase, redeemable in trade. We 
give the stamps on everything we 
sell, feeds as well as hardware. 
In addition, we give them with 
purchases of cream, eggs, and poul- 
try. While this is nothing new, it 
has proved profitable to us and 
keeps customers comnig to us both 
to sell and to buy. 

“We also use direct mail several 
times a year. We have 350 names 
on our mailing list. Practically all 
the mailing pieces are furnished 
by the manufacturer of our feeds. 
We mail a portion of these our- 
selves and the manufacturer mails 
the remainder. 

“We share our window space 
with feeds as well as with our 
other lines and one week out of 


(Continued on Page Fitty-two) 
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Sales Agents 


THE O.K. COMPANY 
Atkins & Durbrow, Inc. 

165 John Street, New York 

1524 S. Western Ave., Chicago 


Mid-Western Sales Agents 
THOMPSON-HAYWARD CO 
29th and Southwest Blvd. 


Pacific Coast Sales Offices. 
R. SQUIBB & SONS 
San Francisco, Cal. 
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RELIABILITY THIS NEW EXADOL* “800 D” is good news for 


feed manufacturers in more than one respect. 

It’s good news, first of all, because this new high 
potency vitamin A and D oil is absolutely depend- 
able. It has a guaranteed potency of 6,000 (or more) 
vitamin A, U.S.P. XI units per gram, and 800 (or 
more) vitamin D, A.O.A.C. chick units per gram. 
It’s good news, because this means more vitamin A and D potency 
to the drum. You reduce freight costs, save labor and storage space. 
Even if you are now using a 400 D oil, you can reduce your freight 
and labor costs and cut your storage space in half. 

Investigate Exadol “800 D”. The guaranteed vitamin A potency of 
Exadol “800 D” is ten times and the vitamin D potency is nearly ten 
times the minimum requirements for a U.S.P. XI cod liver oil. 

For present Squibb customers or for those who have experienced a 
shortage of vitamin-bearing oils, Squibb offers you Exadol “800 D” 
on contract, at firm prices, for three months delivery. We suggest you 
book your orders now. 


E. R. SQUIBB & SONS 


Veterinary and Animal Feeding Products Division 


745 FIFTH AVENUE . . NEW YORK, N.Y. 


* A trademark of E. R. Squibb & Sons 


SQUIBB — aname you can trust” 
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Best Selling 


selected by staff of the feed bag 
try them in your store next year 


T THE close of each year 

members of The Feed Bag 

staff select what in their 
opinion are the ten best merchan- 
dising ideas used by feed dealers 
throughout the country. Here is 
the selection for 1939. Why not 
clip some of them to help increase 
your sales for the coming year. 


PELLET DISPLAY 


To drive home the idea of feeding pel- 
lets a Michigan dealer covered the bot- 
tom of his window with cotton batting to 
give it the appearance of freshly fallen 
snow. Then he took pellets and arranged 
them to spell out “It Pays to Feed the 
Modern Way.” In the background he ar- 
ranged a display of the sacks of various 
types of pelleted feeds which he handled. 
The window display idea provoked inter- 
est among customers, made them ask 
questions and resulted in additional sales. 


SEED SURVEY 


During the month of February farmers 
usually figure out the sections of their 
farm which they are going to plant to 
certain seed. An aggressive Iowa dealer 
makes it a point to call on the larger 
customers in his territory and sit down 
with them for an informal chat. In the 
course of the conversation the subject of 
seeds is brought up, and the dealer ob- 
tains an idea of the acreage which the 
farmer intends to devote to various crops. 
He jots down this information and several 
weeks previous to the planting season 
sends literature on the necessary seeds 
with estimated costs. This idea resulted 
in a 100 per cent increase in the dealer's 
seed business. 


FARM ATMOSPHERE 


An Indiana feed dealer obtained a 
phonograph recording of sound imitations 
of various farm animals from his local 
radio station. He concealed a loud speak- 
er behind a curtain in his store and the 
record was turned on at regular intervals. 
The stunt attracted crowds and provided 
a real farm atmosphere. He also had 
several recordings made which pointed 
out the merits of the various feeds he 
handled and these were sandwiched in 
with the barnyard imitations. 


WHO'S STRONGEST 


When an amusement parlor in his town 
discontinued business an Illinois feed deal- 
er purchased one of the machines which 
registered the grip and weight-lifting pow- 
er of individuals who inserted a penny 
in the slot and tested their strength. He 
placed the device in his store and invited 
his farm customers to see how closely 
they approached Tarzan in prowess. The 
idea created a great deal of friendly com- 
petition among the farmers and a prize 


was offered by the dealer for the person 
having the best grip and the best lifting 
ability. No penny was required as the 
machine was adjusted so that it would 
operate continuously. 


BABY WEIGHING 


Farm folks are proud of their babies and 
like to see how much they weigh. An 
Illinois dealer purchased a baby scale 
which is placed on the store counter for 
the convenience of customers. On a con- 
venient chart the ages and weights of 
various babies are recorded and the deal- 
er offers a merchandise prize each month 
for the proud parents whose offspring tips 
the scales at the most for its age. The 
idea creates good will and interest and 
is a@ good inducement for customers to 
come to the store. 


ANGLER’S PARADISE 


He liked to go fishing himself, so a feed 
dealer in a lake region in Minnesota de- 
cided to make it convenient for his cus- 
tomers to obtain minnows and angle worms. 
Accordingly. he engaged several boys and 
paid them a small sum per dozen to obtain 
the bait for him. The minnows were kept 
in a water tank and the worms in buckets 
full of ground in the basement of the store. 
Those who received the free bait were so 
grateful that they seldom left without pur- 
chasing a bag of dog food, bird seed or 
other specialties which the dealer handled. 
The idea served not only as an excellent 
good will builder but as a general sales 
stimulator as well. 


SPECIALS STRESSED 


On the price cards which a New York 
state feed dealer uses on his various 
brands of feeds and specialties often ap- 
pears in large red letters a catchy phrase 
about some “extra special” which is being 
offered for the week. One recently used 
read: “SAVE A DOLLAR BY BUYING 
BLANK LAYING MASH TODAY.” As they 
wandered around the store looking at 
prices of various items, the customers’ 
curiosity was so aroused that they inquired 
what the dollar saving idea was all about. 
This gave the dealer and his sales help 
an opportunity to explain the special price 
being offered on laying mash and to 
tell about the further savings it would 
effect because of its quality. The idea 
proved to be a good year ‘round sales 
stimulator with the specials offered being 
changed every week or two. 


DOG CONTEST 


A man’s best friend is his dog, and 
realizing this a New Jersey feed dealer 
conducted a contest to determine which 


canine in his community performed the 
best service for his master. Witnessed 
testimonials were required for the entries. 
The winner saved an entire farm family 
by barking to awaken them when a fire 
started in the home which was destroyed. 
Prize offered was $10.00 and several bags 
of the brand of dog food which the dealer 
handled. Valuable newspaper space was 
obtained with stories which the local edi- 
tor ran on the event. 


HUSBANDS BEWARE 


Everybody enjoyed good hearty laughs 
and a lot of free publicity resulted from 
a stunt used by a Wisconsin dealer to 
liven up a farm meeting held recently. 
He staged a rolling pin contest and to the 
“better half’ who proved she could throw 
the domestic weapon the farthest on the 
grounds marked off on a vacant lot near 
the feed store received a 100-pound sack 
of flour. Another prize of a 50-pound 
sack of flour was also presented to the 
housewife proving to have the best aim 
in making a bull's eye on a large piece 
of paper on which a target was drawn. 
The idea attracted an immensely large 
crowd, sent everyone home smiling and 
filled the dealer's cash register with extra 
dollars rung up for additional sales made 
while farm folks visited the store. 


FIND MISTAKE 


“There is a Mistake in this Ad” is the 
way a Michigan feed dealer recently 
headlined his usual space in the local 
paper. “The printer isn't to blame,” the 
copy below continued. “See if you are a 
good detective. Find the mistake, bring 
this ad to the store, show us the proper 
correction and we will allow you 25 cents 
in credit on any purchase you may wish 
to make.” The mistake was in the dealer's 
telephone number and his idea in running 
the ad was to familiarize customers with 
it and encourage them to phone in orders. 
The offer held good for only one day to 
avoid a “run” on the store, once the mis- 
take became generally known. 

@ H. H. HEISER CO., Ottawa, Mich., has 
constructed a new warehouse. 

@ HUDSON & McCORMICK CO., Frank- 


ford, Del., have installed a new feed mixer. 


@ CARL R. BRISTER, president, C. W. 
Brister & Sons Milling Co., Auburn, N. Y., 
was recently elected mayor of Auburn. He 
is a member of the New York Millers asso- 
ciation. 

@ YOUNG AMERICA feed mill has open- 
ed for business at Young America, Minn. 
William Bartz is owner and manager. 
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It's as easy to have the ENTIRE VITAMIN STORY 


Behind your Feed Business as only part of it 


VITAMELK CAN BE the BACKLOG 
toa BIGGER FEED BUSINESS for YOU 


Vitamelk will put your feeds ahead of 
most, and on a par with any, feeds on 
the market — in vitamin-potency. Be- 
cause few, indeed, are the feeds con- 
taining all 11 vitamins and 5 essential 
rare minerals. 


So get the Vitamelk feed mixing rights 
in your town and make the 16 Vita- 
melk sales points the backlog for more 


Vitamelk is a free-flowing powder. 


Don’t Struggle with Messy Oils 


In one easy step. Vitamelk reinforces 
your feeds with all the vitamins. Just 
pour from 2 to 10 pounds of Vitamelk 
per cwt. of feed into the hopper (the 
amount depends on the type and pur- 
pose of the feed) and the vitamin- 


profits to you in 1940. 


VITAMELK 


GIVES YOU 


SELLING POINTS 


(Check them against com- 
petitive feeds in your town) 


< 


Vitamelk gives you the sales ammunition needed to 
build a bigger feed business. Investigate Vitamelk 
before registering your feeds for 1940. Your territory 


might still be open. 


DAWE’S VITAMELK COMPANY 


Division of Dawe’s Products Company 
“Pioneers of Vitamin Concentrates Since 1926” 


4800 S. Richmond St., Chicago 
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reinforcing job is done. 


HOLD DOWN THE COST 
OF FEEDS AND MASHES 


The Vitamelk manual includes sev- 
eral formulas for 
mixing most kinds 
of mashes and 
feeds. That's so 
you can use more 
of those ingredi- 
ents which, in 
your particular 
locality, you can 
buy the cheapest. 


Free to Vitamelk users. This manual 
contains 68 feed and mash formulas. 


Vitamins and Essential Rare Minerals Competitive Feeds 
in Feeds Reinforced with Vitamelk No. 1 No. 2 No. 3 No. 4 
® Cod Liver Oil Vitamins (A 1 

(D 2 | 
® Milk Vitamin G 3 | 
® Yeast Vitamin B 4 | 
® Wheat Germ Oil Vitamin E 5 | 
® Vitamin ¢ 6 
® Vitamin B4 7 
® Vitamin B6 8 | 
® Vitamin K 9 
® Filtrate factor & nicotinic acid | 10 | 
®@ Anti-Gizzard Erosion factor ll 
® Iodine 12 
Manganese 13 
@ lron 14 | 
@ Copper 15 | 
@ Sulphur 16 
 VITAMELK SALES POINTS | 16 ri ? | 


INVESTIGATE VITAMELK Before Registering Your Feeds for 1940 


London, England 


I Mix Feeds ( 


Please send me full information on putting the entire vitamin 
story behind my brand. Also Vitamelk sales plan. 


) 


Firm Name ......... 


DAWE’S VITAMELK CO. 


Dept. 20B 
4800 S. Richmond St., Chicago, Illinois 


I Am a Feed Dealer ( ) 


(¢ 
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L. Bartlett & Son Grain Co. 


Grain Commission 


W. M. Bell Co. 


Grain Commission Merchants 


Roy I. Campbell 


Commission Merchant 


Deutsch & Sickert Co. 


Grain — Feed — Hay 


Johnstone-Templeton Co. 


Grain Commission 


P. C. Kamm Co. 


Grain Merchants 


Chas. A. Krause Milling Co. 


Famous Badger White Hominy Feeds 


Brewers’ Cereals — Table Corn Products 


MERRY 
CHRISTMAS 


the market of personal 
service, holds a high regard for not only your 
patronage but your personal friendship. We, 
the undersigned firms join in wishing you a 
Merry Christmas and Health, Happiness and 
Success during the New Year. 


LaBudde Feed & Grain Co. 


Barley Receivers — Shippers Corn, Oats 


J. V. Lauer Company 


Commission Merchants 


Mohr-Holstein Commission Co. 


Shippers and Receivers 


Munkwitz Realty & Investment Co. 
Building Management 


The Paetow Co. 


Feed — Grain — Screenings 


Stratton Grain Co. 
Grain and Feed Merchants 


G. W. Winston Co. 


Grain Futures 


MILWAUKEE GRAIN & STOCK EXCHANGE 


The Market of Personal Service 


Established 1858 
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maintaining of free 


Poultry Clinic 


doubles his business 


IKE the famous “country doc- 

tor,” Frank Sturm, veteran 

feed company operator, Buf- 
falo, N. Y., has made it a point to 
make regular rounds of his custom- 
ers in this area to discuss with them 
their poultry problems. 

For the past decade Mr. Sturm, 
now rated one of the foremost ex- 
perts on poultry diseases and ills 
in this area, has operated a free 
poultry clinic in connection with his 
feed store located on the outskirts 
of the city. 

And, for the past decade the 
unique service, given at no extra 
cost, has more than doubled his 
business and increased his custom- 
er list to more than 2000 accounts. 

Retailer in this area for a well- 
known commercial feed, the 69- 
year-old feed company operator 
believes that the biggest step, as 
far as getting and holding new 
business was taken when he start- 
ed to specialize in a study of poul- 
try preparatory to the opening of 
his free clinic. 

“Up until that time,” Mr. Sturm 
said, “business was just so-so. We 
got along, but it was nothing to 
write home about. I figured that 
something had to be done to get 
the ultimate out of my store. 

“I had already taken up the 
study of poultry and its diseases 
and cures, and was in the store 
one morning trying to figure a way 
to boost trade when one of my old 
accounts came in with a sick hen. 
I diagnosed the case, prescribed 
some medicine and, sold an extra 
bag of feed for my trouble. 

“That was 10 years ago. And, 
that was the time when I got the 
idea for opening my free clinic for 
poultry keepers, whether they were 
regular customrs of mine or not. 
All were welcome. All cases were 
treated free. 

“As a tie-up with the clinic, I 
advertised extensively in the rural 
papers and then started to make 
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rounds of my regular customers to 
look over their flocks. Within the 
next year things began to hum 
around the store. 

“People, I found, do appreciate 
a free service, especially when it 
is one which will aid them in sav- 
ing. I also found that people are 


FRANK STURM examines a 
hen brought in by a customer, 
Clarence Reed. This kind of 
service has increased his busi- 
ness more than 60 per cent. 


more than willing to meet you half 
way and do all their trading with 
the business man who can offer 
such a service. 

“Since the opening of that serv- 
ice the business increased nearly 
60 per cent and, while it was a bit 
of extra work getting around and 
treating poultry every day, it was 
no time before I was able to hire 
two extra men for the store and 
devote more time to the clinic. 

“Today this free clinic is as much 
a part of my store and business as 
the bags of feed which we sell. The 
strange part of it is that, although 
we have been operating the clinic 
over ten years, almost every day 
some strange farmer, travelling 
quite some distance, will walk in 
with a sick chicken to be treated. 
Sometimes even a coop full. 


“They hear about the clinic from 
friends, drop in and I go to work 
on their particular poultry problem 
or problems. Usually I wind up 
with a brand new regular customer. 

“Today I have my son helping 
me. A graduate of a large univer- 
sity, he is a great help in diagnos- 
ing the various ills which afflict 
poultry from time to time. 

“While the results achieved from 
the free clinic have been more than 
satisfactory, I want to issue a bit 
of warning before someone tries a 
clinic as an additional business- 
getter. 

“A careful study of poultry must 
be made. It isn’t necessary to take 
a college course, although that 
would be fine, but it is necessary 
to do some experimenting and gain 
as much knowledge as possible 
before you stick your neck out and 
make a diagnosis. Remember, one 
dead hen can do a lot in the way 
of hurting business.” 

An additional 10 per cent in- 
crease in the Sturm Co. business, 
according to Mr. Sturm, was 
brought about by their cash and 
carry system. 

“We offer a certain percentage 
less on the cash and carry basis,” 
Mr. Sturm said, '* and have found 
that a good deal of our customers 
are more than willing to haul their 
own feed to effect the saving.” 


@ E. A. BOTIMER, Frankentrost, Mich., is 
constructing a new elevator and feed mill. 
Equipment includes a hammer mill and 
three cleaners. 

@ HARLOW VAN PATTEN feed mill, Allen, 
Mich., is undergoing improvement. A new 
tile warehouse has been built and an at- 
trition mill installed. 

> — 
@ VERNON DAWE, Dawe’'s Vitamelk Co. 
Chicago, stopped off at Milwaukee Decem- 
ber 9 on his way back from Minneapolis 
and attended the championship football 
game between the Green Bay Packers and 
the New YorksGiants. While in Minnea- 
polis he attended the convention of the 
Minnesota Baby Chick association. 
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fire closed plant 9 months but 


flocked back after he rebuilt 


keep your customers in line 

when you are open ready to 
serve them every day, you will 
blink your eyes in surprise when 
you hear the story of the Farmer's 
Elevator Co., Elmore, Ohio. 

Here is an elevator, managed by 
F. A. Hasselkus, which burned out 
completely in September, 1937. For 
nine whole months, until May, 1938, 
the firm was completely out of busi- 


FI: YOU think it’s a tough job to ° 


ness. Yet during that time hardly - 


a customer strayed away complete- 
ly. During the period in which the 
elevator did not operate the cus- 
tomer had to look for a new place 
to do business, but as soon as the 
company had completed the con- 
struction of its new, modern plant, 
its old customers returned. 

This Elmore, Ohio, concern has 
been in business since 191] and Mr. 
Hasselkus is compiling some sort of 
record for he has been manager of 
the elevator for the past 23 years. 

The elevator is located conveni- 
ently on a main line railroad and 
there is plenty of parking space for 
customers all around the plant. 
With the new machinery which has 
been installed, Mr. Hasselkus has 
been able to offer his customers a 
complete custom mixing and grind- 
ing service. 


The 23 years Mr. Hasselkus has 
spent in his position as manager 
has paid dividends in good will for 
the firm. His association with the 
farmers in the community has been 
so intimate that he can call prac- 
tically every customer by his first 
name. 

He sells supplements to farmers 
who want to have their home- 
grown grain mixed but he also 
sells a commercial line of feeds. The 
past year has seen a big increase 
in the supplement mixing business 
for the firm. 

Two prices for grinding are main- 
tained. One is for coarse grinding 
at six and one half cents a hundred 
and the other for fine grinding at 
eight and one half cents per hun- 
dred. These prices have been kept 
at this level ever since the new 
plant was erected. 

Strangely enough, Mr. Hasselkus 
does not depend on personal or 
mail solicitation to bring in custom- 
ers. They all come in of their own 
accord although there is an induce- 
ment for them in another manner. 

Mr. Hasselkus has always tried to 
give his farmers a good price for 
their grain when he buys it for ship- 
ment to terminal markets. This pro- 
gram of keeping prices fair has at- 
tracted more than one farmer to the 
elevator. The elevator handles an 
average of 150 cars of grain a year. 


MODERNIZING of his plant 
helped this Ohio dealer get his 
customers back after a lapse of 
nine months. Shown above is 
part of the new equipment in- 
stalled and at the lower left is 
the exterior of the new eleva- 
tor and feed mill which is really 
going places. 


Although the elevator does not 
handle a complete line of sidelines, 
it does a good business in fertilizer, 
selling an average of 300 tons a 
year. In this section of the country 
there are really two fertilizer sea- 
sons, one in fall before the winter 
wheat is sown and another in 
spring for the summer crops. 

The old plant was powered by 
steam furnished by a permanent 
power plant built into the building. 
In the new structure this has given 
way to electricity. 

The Sidney Grain Machinery Co. 
has furnished most of the machinery 
of their own manufacture. This in- 
cludes a Sidney electric truck hoist, 
chain feeder, corn sheller, manlift, 
elevator legs, individual motor driv- 
en heads, corn cleaner and seed 
cleaner. The firm also installed a 
new 20-ton 30-foot Howe scale and 
an S. Howes Co. grain cleaner. 

Some of the equipment was sal- 
vaged from the fire and is still in 
use. It includes a Kelly-Duplex corn 
cracker and grader and a Randolph 
grain drier. 
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Buy your Vitamin D pre-mixed in 
Flaydry Lactoflavin Supplement. 


Cut inventory costs by a sizable 
sum now with this plan of buying 
guaranteed D units in dry product form. 


The Vitamin D pre-mixed in Flaydry 
Lactoflavin Supplement is from high 
potency A and D fortified Cod LiverOil. 


We manufacture to your D unitage 

specifications. It is easier to add 
the right amounts of D into your for- 
mulas under this plan. Let us show 
you how to specify, just fill in the 
coupon, we will do the rest. 


TJahe a minute now... 


THE BORDEN COMPANY 
SPECIAL PRODUCTS DIVISION 
350 MADISON AVENUE, NEW YORK, N. Y. 


My present source of Vitamin D is: 
[_] Straight Oi! [| Fortified Oil 


The D unitage per gram is_______ 
(Note: Consult tag or label on 


Ada 
aqcar 
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drum before filling in this coupon) 4 


COMES A.O.A.C. GUARANTEED, NATURAL 


from high potency fortified Cod Liver Oil 
ready for your mixer, pre-mixed in 


REG .U.S.PAT. OFF. 


LACTOFLAVIN SUPPLEMENT 


Mixine Vitamin D into feeds is simplified when you pour 
accurate, guaranteed numbers of units into the poultry mash 
mix—out of a bag instead of barrel or drum. You can do this by 
purchasing your Vitamin D in dry product form pre-mixed in 
Flaydry Lactoflavin Supplement. 


Easy to Handle 


Handling and mixing Vitamin D in this dry form is easy. It elimi- 
nates adding costly oil because the A and D vitamins you are 
adding are carried in the nutritionally valuable Lactoflavin Con- 
centrate that is in Flaydry. This gives you the full benefits of 
milk’s B-G group of vitamins important to growth, hatchability 
and egg production. ® In manufacturing Flaydry Lactoflavin 
Supplement With Natural Vitamin D to your specifications we 
measure the units, we perform for you the job of pouring the D 
oil into the pre-mix, or the spraying of it into the final mix. 


Every Lot Guaranteed 


We test the potency, check and double-check the results. We 
furnish our guarantee of A.O. A.C. chick units of Vitamin D 
contained in every bag and ton lot shipped to your mill. You 
can lower your investment in Vitamin D in stock under this plan 
and still be protected on spread shipments as to price. Fill in 
the coupon today for full information. 


ge 
“ 
£ 
\ 
e 
a GROWTH - HATCHABILITY - EGG PRODUCTION 
| BORDEN COMPANY 
| Special Products Division 
MADISON AVENUE, NEW YORK, N.Y 
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Summary Proteins 


T IS now generally recognized that 

the protein requirement of any partic- 

ular kind and class of animal is not 
a requirement for merely a certain total 
amount of digestible protein per head 
daily, but undoubtedly a requirement for 
certain amounts of the particular amino 
acids which are essential for this kind and 
class of animal. The most notable ad- 
vances in determining which amino acids 
are essential for a particular species of 
animal have been made recently in the 
well-known investigations of Rose and as- 
sociates at the University of Illinois. 

By means of extensive experiments in 
which rats were fed mixtures of various 
purified amino acids as practically the 
sole source of nitrogen, it was first found 
that growth could not be attained on any 
mixture of the then-known amino acids. 
Only after these investigators had dis- 
covered the new amino acid, threonine, 
was success attained in securing normal 
growth on a mixture of pure amino acids. 

In these investigations it has been de- 
termined that the following are the only 
amino acids which are essential for nor- 
mal growth of rats: lysine, tritophane, his- 
tidine, phenylalanine, valine, leucine, iso- 
leucine, threonine, arginine, and methio- 
nine. Cystine, the chief sulfur-containing 
amino acid, was formerly considered es- 
sential, but these investigations prove that 
it is not needed by growing rats if the 
ration has enough methionine, which also 
contains sulfur. 

When the methionine intake is low, the 
addition of cystine greatly increases 
growth, indicating that for certain func- 
tions either methionine or cystine can be 
used. Since wool, hair, and feathers are 
high in cystine, it is possible that an 
abundance of cystine in the diet may be 
of especial advantage to animals produc- 
ing large amounts of these products, un- 
less the particular kind of animal is able 
to synthesize cystine from other sources of 
sulfur than cystine or methionine. 

The results of Marston of Australia are 
of interest in this connection. He compared 
the growth on shaved areas of Merino 
ewes made on a ration of alfalfa hay and 
oat straw and the growth when one gram 
of cystine was added per head daily. This 
addition of cystine was believed to have 
increased the growth of wool 14 per cent. 

Though alfalfa leaves apparently con- 
tained ample cystine in English tests, in 
experiments at the Oregon station with 
growing rats alfalfa proteins seemed to 
contain too little cystine for highest effi- 
ciency. In more recent Oregon experi- 
ments, it has been found that the lactation 
promoting properties for rats of a ration 
containing 9 per cent alfalfa protein are 
markedly enhanced by the addition of 
cystine. 

In further work the Oregon investigators 
found that cystine does not significantly 
improve either the growth or the lactation- 
promoting properties of peanut meal pro- 


reveals discoveries made 
in numerous experiments 


tein, while methionine improves both prop- 
erties. 

Nearly all of the investigations to deter- 
mine whether or not the various amino 
acids are essential for animals have been 
conducted with rats as the test animals. 
This is because such experiments with 
farm animals would be excessively expen- 
sive, since the rations employed must be 
made up of highly-purified, very costly 
nutrients. Enough of such a ration to feed 
a large animal over a sufficient period 
would cost a large sum. Also small lab- 
oratory animals, such as rats, have a short 
life cycle in comparison with farm animals. 
Therefore, it is not necessary to conduct 


Proteins at first thought to be “just pro- 
teins” are now known to have many vari- 
ations. In a recent talk before the Society 
of Animal Production, Prof. F. B. Morrison. 
department of animal husbandry, Cornell 
university, summarized the results of ex- 
periments conducted by leading college 
stations. The first installment of his report 
is published herewith. Another will follow 
in the January issue of The Feed Bag. 


experiments with them for such long peri- 
ods as would be required with large ani- 
mals. 

So far as is known, the amino acid re- 
quirements of growing chickens resemble 
those of growing rats. It has been found 
in experiments at the Wisconsin and the 
California stations that arginine, histidine, 
and lysine are required for normal growth 
by chicks, just as they are by rats. It is 
commonly believed that the requirements 
of humans and of swine for amino acids 
resemble those of rats. 


Apparently, ruminants have a much 
greater ability than rats, humans, swine, 
poultry, or dogs, to utilize certain simple 
forms of nitrogen. Therefore, the kind or 
quality of protein in their rations is of 
decidedly less importance than in the case 
of these animals which have a simple 
stomach and no great cecum, like the 
horse. 


Recent investigations at the Wisconsin 
station and the New York (Cornell) sta- 
tion have proved definitely that the nitro- 
gen of both urea and ammonium carbon- 
ate can be utilized by ruminants for at 
least a partial supply of protein nitrogen. 
In the Wisconsin experiments growing 
calves were fed a basal ration of timothy 
hay, corn grain, and corn starch, with 
steamed bone meal, iodized salt, and cod- 
liver oil, and with 10 per cent of corn mo- 
lasses in the case of certain animals. Some 


of the animals were fed casein as a pro- 
tein supplement, while others received 
urea or ammonium carbonate. 

Decidedly greater growth resulted on 
the rations containing urea or ammonium 
carbonate than on the check ration, al- 
though the growth was slightly less rapid 
than on the ration containing casein. 
Analyses of the tissues of the animals at 
the end of the second experiment showed 
that they had a normal content of true 
protein. In these experiments the urea 
furnished approximately 43 per cent of 
the nitrogen of the ration. 

In the Cornell experiments, which were 
metabolism studies with growing lambs, 
we compared urea, casein, dried skimmilk, 
and linseed meal when forming nearly all 
the nitrogen in a ration that was made 
up chiefly of purified nutrients. When 
subjected to this rigorous method of in- 
vestigation, the percentages of total nitro- 
gen stored by the lambs were 20.4 per 
cent for the casein ration, 19.8 per cent for 
the dried skimmilk ration, 22.7 per cent 
for the linseed meal ration, and only 2.0 
per cent for the urea ration. It should be 
pointed out that while the lambs could 
make but little gain in protein tissue with 
urea nitrogen as practically their entire 
nitrogen supply, they were able to keep 
in positive nitrogen balance. Thus they 
could slightly more than maintain them- 
selves on this simple source of nitrogen. 

The possible use of urea as an ingredi- 
ent of rations for livestock is of interest at 
this time, since urea made by the syn- 
thetic process from air nitrogen costs much 
less than nitrogen in our common feeds. 

It is well known that any decided de- 
ficiency in the quantity or quality of pro- 
tein will cause a marked effect upon the 
production of an animal. It will cause a 
decrease in the digestibility of the ration, 
a retardation of growth in young animals, 
a decrease in the rate and economy of 
grains by fattening animals, a reduction in 
milk yield of lactating animals, and a 
decline in egg production of poultry. Un- 
less the deficiency is too great or too long 
continued, it is less apt to cause perma- 
nent injury than a deficiency of essential 
vitamins or minerals. 

In studies by Guilbert and Goes at the 
California station it has recently been 
shown that a deficiency in amount of pro- 
tein may have a serious effect on repro- 
duction. Diets containing only 3.5 to 5 per 
cent of protein caused cessation of estrus 
in rats or long and irregullr cycles. In 
nearly every case, females which ceased 
ovulating on deficient diets returned to 
normal cycles within a short time after 
being changed to a normal diet. 


(Continued on Page Forty-one) 
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MERRY CHRISTMAS 


We in the Minneapolis Market join in ex- 
tending you sincere greetings for a Most Happy 
Christmas and take this opportunity to thank 
you for your patronage during 1939. 


J. A. Forrest Co. North East Feed Mill Co. 
Wholesale Flour and Feed Feeding Oat Meal—Ingredients 
Merchants 


Hiawatha Grain Co. Reliance Feed Co. 


Grain and Screenings Mill Feed Jobbers 
R. R. Howell Co. 
Mill Machinery A. L. Stanchfield Co. 
and Supplies Feeds—‘“‘Stand by Stan” 


Bunge Elevator Corp. T.E. Ibberson Co. H. A. Vanderhoof Co. 


Grain—Any Grade, Quantity Specialists in Feed Mill & “Van” the Milkman 
or Time . Grain Elevator Construction 
Cargill, Inc. I. S. Joseph Co., Inc. 
Coast to Coast Grain Service Mill Feed Merchants Van Dusen Harrington 
Co. 


Maney Bros. Mill 
& Elevator Co. 
All Feed Ingredients 


Grain Merchants 


Cereal Grading Co. 


Grain Merchants 


W Fish Co. 
Excelsior Milling Co. Midland Hay & Feed Co. anaes an of 


Flour — Feed Hay and Mill Feed Feed Ingredients 


MINNEAPOLIS 


The Primary Market for Feed, Grain and Machinery 
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LAST...a way know 
and SHOW that your feeds are 
EVENLY MIXED! 


Pillsbury’s Controlled Concentrates — now patented — contain a new color 
indicator which provides an accurate, SIMPLE way of proving 
that all ingredients in your feed are properly mixed! 


Beginning January 1, 1940, Pillsbury’s Con- 
trolled Concentrates will contain a U. S. certi- 
fied color indicator which will enable you to de- 
termine, quickly and accurately, how thoroughly 
your feeds are mixed. Perfected after nearly 
three years’ research, this new process is de- 
signed to eliminate the bane of every mixer’s 
existence—spotty, uneven distribution of vital 
ingredients in the feed. 


HERE’S HOW IT WORKS 


The new Pillsbury process enables anyone to 
make an accurate visual test in a very short time 
—without expensive equipment and trained su- 
pervision. A sample of the feed to be tested is 
simply placed in a container, covered with a 
clear solvent, and allowed to soak thoroughly, 
after which the solvent is filtered off into a glass. 
The color of the solvent will immediately indi- 
cate whether the feed has been thoroughly 
mixed. That’s all there is to it! 


WHAT DOES THIS NEW PROCESS 


MEAN TO YOU? 


For the first time, you can do these things: (1) 
Test the uniform mix of Pillsbury’s Concentrates 


themselves. (2) Keep a constant check on the 
uniform mix of your own feeds, whether they 
are mixed under your personal supervision or 
not. (3) Establish the identity of your own 
feeds at any time after they have been sold. (4) 
Be assured of complete distribution in your 
feeds of the all-important high vitamin concen- 
trate oils (in which the color indicator is origi- 


nally placed). 


This process, we believe, gives you the strongest 
sales point you can possibly present to your 
trade—the assurance of complete, uniform mix- 
ing of every ingredient in your feeds. 


INCLUDE PILLSBURY’S CONTROLLED 
CONCENTRATES IN YOUR 1940 FEED 
REGISTRATIONS NOW 


Before you register your feeds for 1940, write 
or send the coupon below to us. We will mail 
you at once further details of this new process 
and a complete list of ingredients in Pillsbury’s 
Concentrates, for listing in your own registra- 
tions. This will save you the bother of re-regis- 
tering your feeds later, and you will be prepared 
to take full advantage of this sensational new 
sales-help. 


FOR BETTER FEEDS AND BIGGER SALES, USE 


PILLSBURY’S CONTROLLED CONCENTRATES 


Here are the Pillsbury Concentrates contain- 
ing the new color-control process :* 


Pillsbury’s Chick Starting Concentrate 


Fill Out and Send This Coupon TODAY 


Pillsbury Flour Mills Company 
Commercial Feeds Dept.—Box A 
Minneapolis, Minnesota 


Pillsbury’s 40% Concentrate 
Pillsbury's 32% Concentrate 
Pillsbury’s Turkey Starting Concentrate 


Please send me, without obligation, complete details 
of the new Pillsbury Controlled Concentrates process, 
with a list of all ingredients in these Concentrates for 
inclusion in my 1940 feed registrations. 


*Manufactured under and protected by U.S. Patent No. 2,157,755. 
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Geeds 


how to make your poultry 


formulas produce results 


By C. W. SIEVERT 


Bag the publisher presented an 
editorial on the theme “Don't 
Cut Quality’. This editorial was 
packed with sound ideas and good 
common sense. The thoughts ex- 
pressed apply to all mixed feeds. 
Most feed mixers know that some 
changes in formulas can be made 
in certain feeds without altering 
the actual feeding value and they 
also know that greater changes 
can be made in dairy feeds than 
in poultry feeds. It is with the idea 
of discussing the development of 
poultry feed formulas and making 
mention particularly of quality re- 
tention that this talk is scheduled. 
I am going to confine my remarks 
principally to egg mashes. 
Ways to Influence Quality 
There are two ways in which the 
quality of mash feeds may be in- 
fluenced (1) by quality of ingredi- 
ents and (2) by quality formulas. 
You can give a good formula to two 
feed mixers. Let us say that the one 
uses good quality ingredients and 
does a careful job of compounding 
the formula. He turns out an ex- 
cellent feed. Let us say that the 
other uses inferior quality ingredi- 
ents —slightly musty grain, meat 
products that have been slightly 
wet, mill feeds and oil meals that 
are lumpy, vitamin-bearing oils of 
low potency, etc. Even though he 
sticks to the details of the formula 
the mixed feed that he turns out is 
of poor quality. Therefore, a matter 
of prime importance in any mixed 
feed is the use of the proper quality 
ingredients. While it is sometimes 
hard to determine whether an in- 
gredient is good or bad, it is no 
trick to decide that a certain in- 
gredient is questionable and an- 
other is very bad. The careful feed 


y: the October issue of The Feed 
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maker always makes sure that the 
ingredients he uses are up to spe- 
cification, that they are of good 
flavor, have not been damaged by 
moisture, or otherwise, and if vita- 
min potency is involved that they 
are purchased from a reputable firm 
whose guarantee means something. 


The matter of quality in feed for- 
mulas is not quite so simple. In 
order to gain an understanding of 
what is meant it may be well to 
follow the development of egg mash 
formulas and in that process we 
will gain a better idea of the 
subject. 


Big Five Egg Mash 

A good simple egg mash was 
developed many years ago and it 
fit the feeding conditions for chick- 
ens that were running more or less 
at large. The formulas had various 
designations and I have used one 
of them—"Big Five Egg Mash”. It 
consists of equal parts by weight 
of corn, oats, bran, middlings and 
meat scrap. By using a pencil we 
can calculate a safe protein and fat 
guarantee and the maximum fiber 
guarantee. In addition, we can fig- 
ure out the calcium and phosphorus 
content. The protein mixture is of 
good quality, consisting of cereal 
proteins supplemented with meat 
protein, and that combination is 
quite good. The phosphorus con- 
tent is suitable for good egg pro- 
duction when this mash is fed in 
approximately even quantities with 
grain feed. The calcium content 
will support a fair egg production 
but, of course, should be supple- 
mented with additional oyster shell 
for high egg production. When the 
birds are on range, the vitamin con- 
tent of the ration will be adequate 
provided the range is good. If the 
birds are confined, this mash when 


MR. SIEVERT of the American 
Dry Milk Institute, Chicago, 
and a nutrition expert of note, 
herewith summarizes his discus- 
sions on feed formulas which 
were held at a series of district 
meetings conducted by the 
Central Retail Feed association. 


fed with scratch feed will be some- 
what deficient in vitamin A, totally 
deficient in vitamin D and largely 
deficient in ribo-flavin. It may be 
borderline with regard to one or 
two other vitamins but that is not 
so certain on the basis of present 
knowledge. From the mineral stand- 
point, it is in need of salt. 


High Grade Egg Mash Without Milk 
How can we improve this mash 
and make it fit for birds that are 
confined for considerable lengths 
of time, but not all year ‘round? 
The improvement is the second 
formula, the one bearing the label 
“Egg Mash—No Milk”. For compar- 
ative purposes we have tried to 
keep this mash about like the Big 
Five with regard to grain content 
and consequently have not chang- 
ed the amount of corn present. The 
first change of importance is the 
inclusion of alfalfa. This furnishes 
vitamin A, another type of veget- 
able protein, some calcium, some 
ribo-flavin and probably some other 
vitamins. Its use improves the mash 
considerably. The alfalfa is quite 
bulky so we have used it in place 
of a part of the bulky wheat feed. 
The proportion of the wheat feed 
has been changed by reducing the 
amount of bran and increasing the 
middlings slightly. The bran is 
reduced because it is bulky and 
shows up so plainly in a mixed 
feed. The customer is apt to look 
at the feed and say that it contains 
too much bran for the price, so we 
increased the amount of middlings 
reduced the amount of bran and 
slightly. 
Instead of using meat scraps only, 


(Continued on Page Thirty-eight) 
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HOULD a dairyman who is short of 

roughage buy hay or buy extra grain 

or mixed dairy feed to replace part 
of the hay usually fed? At present prices 
of mixed dairy feeds, farmers had best feed 
a normal amount of roughage, buying 
what additional good hay they need. Good 
hay is as cheap at $20.00 a ton as good 
mixed dairy feed at $30.00. 

Good hay and silage are the chief sour- 
ces of vitamin A for dairy cows in winter. 
Good sun-cured hay is the chief source 
of vitamin D for dairy cows in winter. On 
the other hand, a good mixed dairy feed 
is much higher than hay in net energy. 
On the net energy basis, it takes about 1.7 
tons of hay to equal 1 ton of good mixed 
dairy feed. 

In buying hay for good dairy cows, I 
believe that it is generally best to buy 
good hay, instead of trying to get a bar- 
gain by buying poor hay. Hay that is 
late-cut and stemmy or bleached by ex- 
posure to sun and rain is worth much less 
for dairy cows than leafy, green-colored 
hay. The poor hay is unpalatable and the 
cows will waste a considerable part of it. 
Also, such hay is very low in vitamins. 

If one has a limited supply of excellent 
hay, especially legume hay, he can make 
better use of some rather poor hay than 
the dairyman who has no first-class hay 
for his cows. 

Poor quality hay can be used better 
for wintering beef cows or for wintering 
work horses, if the hay is not moldy or 
dusty than for feeding high-yielding dairy 
cows. Good hay, especially legume or 
mixed hay, is absolutely essential for 
sheep, except when silage forms the chief 
roughage. 

Experiments we have recently conducted 
at Cornell prove that good dairy cows pro- 
duce as much milk and fat when fed early- 
cut timothy hay from well-fertilized fields, 
as they do when fed good alfalfa hay, if 
the percentage of protein is properly ad- 
justed in both rations and if the cows re- 
ceive silage. Where legume hay can be 
grown economically, it should be the chief 
hay, because of higher yield, higher pro- 
tein content, and effect on nitrogen content 
of soil. 

If feed prices rise more rapidly than 
prices of live stock products, feed manu- 
facturers and dealers must use especial 
care to provide efficient feeds at the lowest 
possible cost to farmers. Farmers must use 
care to adjust protein content of grain or 
concentrate mixture to protein content of 
roughage. 

Farmers must be especially careful to 
feed each cow according to her produc- 
tion and actual needs. The grain feeding 
tables are much more accurate guides 
than the usual thumb rules. 

Don’t underfeed good cows. When feed 
is higher in price should dairymen feed 
their cows less liberally than usual? I 
believe that most certainly it will pay this 


analyze feeding situations 
for dairy cows and poultry 


winter, just at is does practically always, 
to feed any good cow with the usual de- 
gree of liberality. 

Cows that produce a large yield of milk 
return the most profit and produce milk at 
the lowest cost. One cannot get a large 
yield of milk out of a cow without feeding 
her liberally. By good cows, I mean cows 
that are capable of producing 7000 pounds 
or more of milk a year. 

Under most any conditions, I have al- 
ways felt that it does not pay a dairyman 
to keep poor cows. If cows are not cap- 
able of decent production, even when fed 


Feeding practices were the chief topic 
of discussion at the Cornell Nutrition 
School held recently at Ithaca, N. Y. and 
attended by several hundred feed man- 
ufacturers and distributors from the 
United States and Canada. Published 
herewith are excerpts from the talks 
given by Prof. F. B. Morrison and G. F. 
Heuser, both of Cornell. Prof. Morrison 
analyzes the animal feeding situation 
end Prof. Heuser discusses the problems 
facing poultry raisers this year. 


scientifically, the best place for them is the 
butcher. This is especially the case this 
winter, when feeds have advanced in 
price. 

It may not be amiss to make a few state- 
ments about the use of legume and grass 
silage, which is becoming more common 
in the northeastern states. From results we 
have secured at Cornell, as well as the 
results of experiments at other agricultural 
colleges, we believe that legume and grass 
silage is a first-rate feed for dairy cows, 
when forming part of the roughage allow- 
ance. 

We do not believe that it is wise to use 
such silage in place of all of the hay and 
other silage that is commonly fed. When 
cows have been fed legume or grass silage 
as the only roughage, it has required a 
considerably larger amount of grain mix- 
ture to maintain satisfactory production, 
than when they have been fed hay and 
such silage, along with a good grain mix- 
ture. 

It will generally require somewhat over 
three pounds of legume or grass silage to 
equal one pound of good hay in feeding 
dairy cows. Also, unless the legume and 
grass silage is higher than average in dry 
matter and therefore low in water, it will 
take somewhat more than a ton of legume 
and grass silage to replace fully one ton 
of corn silage, made from well-eared corn 
forage. 


HEN feed prices go up it may be 

due to speculation or to shortage 

of supplies. Poultrymen are feeling 
some effect of speculation in the prices of 
grains, mill feeds and oil meals. However, 
the influence of speculation is likely to be 
limited to a brief period of time, whereas 
the effect of shortage may be more perma- 
nent. Shortage is the reason for the steady 
increase in the price of milk products and 
animal protein feeds. 

Supplies of these ingredients are short. 
The milk supply has been cut down by 
drought, which curtailed skim milk produc- 
tion. Furthermore, a larger proportion of 
the dried milk products are being used in 
human nutrition, and therefore diverted 
from animal feeding. As far as the poul- 
tryman is concerned, the chief difficulties 
in the situation today are due to shortages 
of milk, meat scraps, and perhaps fish oils. 

The effects of these shortages can be 
reduced by replacing them with equally 
good feedstuffs which, due to the new 
situation, are now cheaper. Of course, this 
is not always possible. Cheaper substi- 
tutes for animal protein supplements are 
available. These substitutes are soybean 
oil meal and peanut meal. 

At present, it is not possible to replace 
much or all of the milk commonly used in 
poultry rations with cheaper products. Milk 
products are used mainly as a source of 
vitamin G, and certain other water-soluble 
vitamins. You can help the situation, how- 
ever, by using milk by-products more in- 
telligently. Take advantage of the fact 
that less vitamin G is required for egg 
production than is required for hatchabil- 
ity. For laying hens, use rations contain- 
ing limited amounts of milk by-products, 
except during the breeding season. One 
month before eggs are saved for hatching, 
feed a good breeder ration. Since response 
to vitamin G feeding is rapid, one month 
gives plenty of time for hens to adjust 
themselves to the increased vitamin G in- 
take and to produce eggs that hatch 
normally. 

A shortage of cod liver oil is probable 
because of the war. This situation, to- 
gether with higher ocean freight rates, will 
make it necessary to pay more for cod 
liver oil and other vitamin D carriers, at 
least for the duration of the war. Sunshine 
when available should be taken advan- 
tage of for its antirachitic value. 

The poultryman has several ways in 
which he can keep his feed costs down at 
the present time. He can use cheaper 
feeds where they are satisfactory—such as 
soybean oil meal in place of meat scraps; 
he can use milk products more intelligently 
—furnishing what is necessary, but avoid- 
ing excess. 
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Immediate Results 


HUBBARD MILLING COMPANY 
Mankato, Minnesota 


Gentlemen: 
We are HUBBARD SUNSHINE Mixers and proud of it! 


There are many good concentrates sold but we feel and know 
that Hubbard's is a little bit the best on the market. We have 
sold our feeds made The HUBBARD SUNSHINE Way for a 
period of four months and in that time have increased our feed 
business $2,000 over our sales for the corresponding period 
last year. 


We want you to know that we appreciate the work that your 
representative has done for us. He helped us get started and 
has helped us in every way possible ever since. We appreci- 
ate this kind of work. 


We also thank you for the cooperation that we have had from 
the mill. Every courtesy and service has been extended to us. 
Yours very truly, 


LONG GRAIN COMPANY 
By Roy Bennett, Mgr. 


THE ORIGINAL 
ALL -PURPOSE 
CONCENTRATE 


Cnother teed manutacturer 


inds the answer in the 


HUBBARD SUNSHINE Plan 


LONG GRAIN COMPANY 
Paulina, Iowa 


With the HUBBARD SUNSHINE Plan offering a serv- 
ice so complete and well rounded, success is almost 
automatic. The product is right. The program is right. 
And the plan for putting it in operation has proved 
successful with over a thousand feed merchants. 


By mixing local grains with HUBBARD’S SUNSHINE 
CONCENTRATE you reduce distribution cost to a 
minimum. You deliver a feed that is free from a lot 
of needless handling and transportation costs, and 
one that has proved itself on the feed lot. 


Find out more about the HUBBARD SUNSHINE Way 
—greater success for the farmer, for the feed manu- 
facturer. Send in the coupon today. 


———— Send In This Coupon Today! ——~—— 


HUBBARD MILLING COMPANY, Mankato, Minnesota 


Gentlemen: Please tell me how I can increase my 
feed business and Make More Money The HUBBARD 
SUNSHINE Way. 


I have a mixer 


Yes ( ) 
I have a grinder Yes ( ) 


No ( ) 
No ) 


HUBBARD MILLING COMPANY 


MANKATO, 
MINNESOTA 


Dept. A 


EASTERN PLANT: 
410 1lith Street, Ambridge, Pa. 
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HE Bristol Grain and Supply 

Co., one of Connecticut's old- 

est feed firms, recently cele- 
brated its 5lst anniversary in busi- 
ness by honoring members of the 
firm and salesmen of national feed 
and grain companies at a chicken 
dinner held on the premises. 

The banquet was unique in the 
fact that William O. Goodsell, aged 
founder of the original grain store 
in 1888, was present together with 
members of three other generations 
of his family who have been or are 
at present associated with the busi- 
ness. 

Mr. Goodsell, who died last Oc- 
tober 23 at the age of 92, estab- 
lished the W. O. Goodsell Feed and 
Grain Co. in 1888 in the old Tuttle 
building on North Main street. He 
moved in 1897 into the new build- 
ing at the present location, 172 
North Main street, which took care 
of all expansion of the growing 
business. 

His interest in the firm was sold 
on May 1, 1913, to his two sons, 
Samuel J. and Lester W. Goodsell, 
who operated under the name of 
Goodsell Bros. until 1924. They con- 
solidated with the Bristol Grain and 
Supply Co. on May 1, 1924, operat- 
ing under the latter name. 

Walter E. Wood, present president 
and treasurer, is grandson of Mr. 
Goodsell, founder of the business. 
He went to work for Goodsell Bros. 
in 1916 shortly after he was gradu- 
ated from North Side high school in 
Sarasota, Fla. and became a mem- 
ber of the firm in 1924. 


feeders 


by three generations 


Richard H. Beamish served as 
general manager until 1927 when 
Lester W. Goodsell and Mr. Wood 
bought out his interest. Walter E. 
Wood finally secured the control- 
ling shares in 1924 from Mr. Good- 
sell and has served as president 
since that time. Mrs. Wood is one 
of the company’s stockholders, as 
are the three Wood children, Will- 
iam T., 16, Mary Alice, 15, and 
Edna, 11. 

“Business has grown until today 
we average about one car of feed 
each week,” explained Mr. Wood. 
“We advertise regularly in our lo- 
cal newspaper and find that it 
keeps us in touch with our custom- 
ers. In the spring and fall, we fea- 
ture sales campaigns. We carry 
complete lines of farm tools and 
poultry equipment. Quality, service 
and honest dealing is our formula 
for keeping our business profitable. 

Mr. Wood acted as toastmaster 
at the celebration and introduced 
more than 40 salesmen, represent- 
ing firms with which the Bristol 
Grain and Supply Co. does regular 
business, in addition to civic au- 
thorities and county officials. 

Mr. Goodsell, the founder, enjoy- 
ed excellent health until his recent 
death. He was six feet tall and 
powerfully built. Until five years 
ago, he spent his winters in Florida. 
When the weather was fair, he en- 
joyed walking as far as two miles 
a day. An old cane, made by him 
from dogwood in South Carolina, 
always accompanied him. 

He was formerly engaged in 
woodworking and owned and used 
a handsomely inlaid checkerboard 
which he made in his younger days. 
Four of his six children are still liv- 
ing. Eight grandchildren and 10 
great grandchildren also survive. 

Mr. Wood, present head of the 
firm, is active in fraternal affairs, 
having been a past master of 
Franklin Lodge of Masons, a past 


supplied for 


Years 


BRISTOL Grain & Supply Co., 
Bristol, Conn., has enjoyed an 
enviable record of success for 
more than half a century. 
Shown above is the present 
plant and upper left is Walter 
E. Wood, grandson of the 
founder and president and 
treasurer of the firm. 


master of Central Pomona Grange, 
and Bristol Grange No. 116. He has 
been treasurer of the Terryville Fair 
association for the last eight years 
and has also served as treasurer of 


the Bristol Baptist church for the last 
13 years. 


HEADS PIQUA PLANT 

The Glidden Co., Cleveland, announces 
the appointment of J. H. Ball as manager 
of Holland Mills, its division at Piqua, 
Ohio. He succeeds G. A. Holland. Mr. 
Ball was formerly sales manager of the 
Campion Milling & Grain Co., Clinton, 
Ia., and previous to that was connected 
for 12 years with the G. L. F. Exchange, 
Buffalo, N. Y. Mr. Holland is establishing 
a plant in Piqua and will continue devot- 


ing his interests to the feed business. 


@PROSPECT MILLS, INC., Bel Air, Md., is 
being reorganized. Incorporators are Tay- 
lor G. Holland, Charles A. Jackson, and 
Stewart O. Day. 
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Larro Feeds are sold in the 
eastern states, including Ohio 
and the lower peninsula of 
Michigan. 


Gold Medal Feeds are sold 
in the middle west from 
Minnesota and Wisconsin 
south to Texas. 


EVERY SEASON 


Satisfaction and profit sing a cheerful duet in any month of the year. That explains 
the mounting popularity of Larro Chick Builder and Gold Medal Chick Builder. Since 
they were introduced a few years ago, thousands of poultrymen have used them with 
outstanding success. These good feeds are made to the same formula—developed 
at Larro Research Farm from the results of over 16 years of careful test work. 
Dealers have found that Chick Builder -wins friends — builds confidence — invites 
profitable repeat sales—because it gets results. And they find, too, that the energetic 


sales and advertising program behind this combined starting and growing mash helps 
move feed, also. 


Chick Builder is one of a complete line of Farm-tested” feeds designed to help 


the user make top profit with his stock. Get the facts mow about ‘Farm-tested” feeds 
for cows, calves, pigs, chickens and turkeys, and how they can help your business. 


_ Write Our Nedrest Office for Complete Informatio 
LARROWE MILLING COMPANY WASHBURN CROSBY COMPANY 


(Trade Name) (Trade Name) 
‘Division of General Mills, Ine: Central Division of Mills, 


Detroit, Michigan Kansas City, Mo. Minneapolis, Minn. 
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Yourself 


Y NITED STATES government statistics 
place the average cost of maintaining 
a salesman in his territory at $40.00 per 
day. These figures may not be representa- 
tive of the feed industry but they are an 
average for all industry. 

In other words, if a man representing a 
company does not produce more than 
$40.00 worth of orders on an average per 
day, he is losing money for his company. 
Whatever the cost of maintaining a sales- 
man for any particular feed plant, it can 


and your salesmen 
on these points 


readily be seen that each man must pro- 
duce an equivalent to this sum or he is 
bound to be a costly liability. 

What qualities, then, should the head of 
a company look for in those who represent 
him? There are almost countless principles 
of psychology in selling but a few of the 


===3==— FOR THE MANUFACTURERS’ 

CUSTOMERS USING GREENMELK 
... IT KEEPS BIRDS “HOME ON SPRING 
RANGE”... SUSTAINS EGG PRODUCTION 
WITHOUT THE USUAL DECLINE 


Every poultryman knows the value of green grass feed- 
ing in the spring. Every feed manufacturer, too, realizes 
the advantage of greens in the ration because modern 
nutritional science has placed an accent on greens feeding. 
Now that profitable spring-like condition is a year-round 
fact with Greenmelk. Yes, the green grass grows all around 
this winter for manufacturers’ customers using Greenmelk, 
because it enables poultrymen to feed green grass when the 
snow flies. There is profit plus in Greenmelk for every feed 
manufacturer because test after test proves that Greenmelk 
sustains egg production without the usual winter decline. 
More eggs for the poultryman means more profit for you. 


GREENMELK DIVISION, American Dairies, Dept. FB-12 © 
e 2438 Broadway, Kansas City, Missouri 
Without obligation, send me more facts on how e 
% Greenmelk means profit plus to me. 


fundamentals on which many of these prin- 
ciples are based are THOROUGHNESS— 
COURAGE—INDUSTRY—COURTESY. 

To be thorough the salesman must know 
everything there is to be known about the 
products he is selling and this information 


SALES VOLUME depends on 
the men who represent you or 
upon yourself if you do your 
own selling. How do you 
measure up to the qualifica- 
tions outlined in this article? 


should be passed on to the customer. An 
unimportant feature in the salesman’s mind 
may be of vast importance from the pros- 
pect’s viewpoint. It is wise to tell the 
WHOLE story. 

Many orders are passed by because a 
sales representative lacks courage. The 
courageous salesman singles out the “can’t 
be sold” prospects and concentrates on 
them with such persistency that he finally 
gets them to sign on the dotted line. By so 
doing he strengthens his ability and be- 
comes more valuable day by day to the 
firm he represents. 

Another essential for the successful sales- 
man is industry. Those who sign an un- 
usual number of orders in the morning and 
decide to take the afternoon off seldom get 
to the top of the sales quota list. The in- 
dustrious selling man sets a minimum for 
the number of calls he will make a day 
and does not stop hammering away until 
the goal is reached or exceeded. The star 
salesman may land the big orders but the 
steady plugger with even less ability, is 
the one who will show the biggest total at 
the end of the year. 

Impressions of a firm are formed from 
the man who represents it. That is why 
courtesy is one of the most essential quali- 
ties of a salesman. If the salesman is rude 
or indifferent, it will require much subse- 
quent courtesy and efficiency to overcome 
the bad impressions. Every member of an 
organization who, in any capacity, comes 
in contact with the public is a salesman. 
The impressions he makes are an adver- 
tisement, good or bad. 

@ PLATT CO., Inc., Newark, N. J., has 
been organized to deal in grain and feed. 
Capital stock is $10,000. 
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with gains in sales 


N outside service man em- 
ployed by Layer Bros. eleva- 
tor, Wakarusa, Ind., has been 
responsible for much of the success 
of this progressive Hoosier feed firm. 

“We use everything offered by 
the manufacturers whose products 
we sell,” declared Mr. Layer. 
“These manufacturers are always 
on the job, providing ways and 
means for moving more tonnage. 
It means more business for them 
and more business and profits for 
us, too.” 

Layer Bros. elevator has been in 
operation for 22 years. It is owned 
by H. A. and H. W. Layer. They 
focus all merchandising efforts upon 
one brand of commercial feed and, 
in addition, carry a nationally ad- 
vertised line of poultry remedies 
which made a hit in their trade ter- 
ritory. Poultry and hog feeding 
equipment, coal, seed, and many 
small items of farm supplies are 
also handled. 

Wakarusa is in the heart of one 
of the best dairy farming communi- 
ties in the country but it is also a 
fine general farming region so Lay- 
er Bros. elevator is called upon to 
serve in a variety of ways. Included 
in the facilities offered is excellent 
local feed mill service. Grinding 
carries different charges—3 cents a 
bushel for coarse, 5 cents for medi- 
um, and 7 cents for fine. 

“While times have not been easy 
for any of us, I think we've dono 
well,” said Mr. Layer. “We have 
many friends and ten people find 
employment in this business. That's 
something not to be ignored these 
days.” 

Layer Bros. believe firmly in dir- 
ect-mail advertising. This is the 
only method employed at the pres- 
ent time. They believe a feed man 
should find out which kind of ad- 
vertising pays best in his own trade 
territory and then use that method 
to advertise more vigorously. Layer 
Bros. are boosters for sponsoring 
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farm gatherings with talks, motion 
pictures refreshments and the like. 
They feel that such meetings, prop- 
erly handled, are bound to increase 
the retailer's business. 

“We also endorse the principle 
of live display in feed store or mill,” 
said Mr. Layer. ‘We've limited our 
activities along this line to baby 


Feed Men Bag Bucks 
Where's Your’s? 


Venison lunches are the fashion with 
many members of the feed trade return- 
ing with their buck after the close of 
the season. 


S. M. Lien, Northern Supply Co., Amery, 
Wis., bagged an eight-point buck the first 
day and considers himself fortunate in 
view of the fact that deer were hard to 
get in northern Wisconsin this year. 


Good fortune also favored a group of 
feed trade members who hunted near 
Boulder Junction, Wis. Included in the 
party who brought down their buck were 
Bill Grams, A. Grams & Son, LaCrosse, 
Wis.; Carl Marks, Feed Supplies, Inc., 
North Milwaukee, Wis.; S. G. Sorenson, 
Tomah, Wis.; LeRoy La Budde, La Budde 
Feed & Grain Co., Milwaukee; Fred Pit- 
telkow, H. P. Schmidt Milling Co., Osh- 
kosh, Wis., and Acton Hall, Ohio Marble 
Co., Piqua, Ohio. 

Did you get your buck this year? If 
so, The Feed Bag would be glad to pub- 
lish a picture of you and your deer along 
with a description of how you brought 
him down. Liar’s club members are elig- 
ible for mention also. 


chicks and turkey poults and it is 
certain that these feeding demon- 
strations are worthwhile in this lo- 
cality. I am positive that feeding in 
the store or mill if done right will 
inspire interest, start conversations 
along the right line, and will place 
any good commercial feed in use 
on more farms.” 

At the present time, about 25 per 
cent of the business at the Layer 
Bros. elevator is done on credit but 
the proprietors are making an effort 
to further reduce this. Since times 
have tightened, it has been neces- 
sary a few times to sue customers 
on account, never a very pleasant 
task and never necessary when the 
money is put on the old barrelhead 
when the deal is made. 

“Keeping bad accounts off the 
books is a large assignment,” said 
Mr. Layer as he pointed out speci- 
fic cases. ‘Of course we try to know 
our customers from every angle, so 
we won't get stuck. But occasionally 
we are deceived and wake up with 
a bad bill on our hands. If we're at 
all doubtful, we make it a practice 
to hold the bill low—under $10, if 
possible. We operate on the prin- 
ciple that if a farmer beats us once, 
it’s his fault. If he beats us twice, 
it's our fault. There is considerable 
discussion in spots as to whether 
accounts are harder or easier to 
collect than last year. We think 
here it is just about the same.” 

As Layer Bros. elevator reaches 
toward its quarter-century mark of 
operation in this northern Indiana 
town, it has considerable besides 
money to show for its efforts. A lot 
of friends have been made and held 
through the years in one of the most 
progressive and alert communities 
in the state. 

“No mystery about our success,” 
said Mr. Layer, shaking his head. 
“We have operated on the theory 
that he who serves best will last 
longest — and we're planning to 
stay quite awhile yet.” 
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if you want profitable results hold 


Meeting 


HAT every commercial feed 

dealer will find at least one 

big meeting with farmers an- 
nually to be profitable is the opin- 
ion of Edward J. Metz, manager, 
Farmers Mill & Elevator Co., Col- 
umbia, Ind. “If you had been here 
last spring when we staged our last 
big farmer get-togethers, I don't 
think you would have any further 
doubt about this method of adver- 
tising and selling,” he explained. 
“For that's just what it is. It is edu- 
cational, of course. The talks made 
were sound, practical, and interest- 
ing. The motion picture on develop- 
ing a baby chick from nest to mar- 
ket or laying house were well worth 
a poultryman’s time and close at- 
tention. There was a lot of fine fel- 
lowship, and a fine dinner served 
free to all. 

“In short, this sort of meeting is 
well worth staging from either an- 
gle. It pays the farmer to attend. 
It pays us to have him come, for I 
don't know anywhere that we could 
have spent $100.00 any smarter for 
advertising that really clicks. As a 
result, 1940 will find us with an- 
other big meeting and our hope 
is that it will be even better and 
more fruitful to all concerned than 
the one I've just described.” 

As in the case of so many other 
commercial feed retailers, Mr. Metz 
knows the importance of connecting 
with a feed manufacturer that will 
go all the way to help advertise 
and publicize the line in his com- 
munity. He thinks the company 
with efficient, helpful men on the 
road selling is the one which can be 
depended upon to help meet the 
competition of the present time. 

By keeping in step with success- 
ful sales ideas in the feed and gen- 
eral farm supply field, the Farmers 
Mill & Supply Co. has made 
splendid progress for about 22 
years. At the present time, J. J. 
Kyler is president and Byron Yohe 
is secretary-treasurer. As an organ- 


(Continued on Page Forty-one) 


New Geed Advertising Service 


Chicks 


to 


feed 
100 CHICKS 


the farst 4 weeks 


EALIZING the growing need for dealer 

sales helps and display material, sev- 
eral non-competitive feed mills are now 
buying collectively, and are sharing in the 
cost of their sales promotion material. This 
new plan, known as the Feed Syndicate 
Plan, has been organized by Phil W. To- 
bias, president, Simmonds & Simmonds, 
Inc., Chicago, who reports widespread in- 
terest on the part of small and medium- 
sized feed manufacturers. 

“Many of the larger mills,’ Mr. Tobias 
points out, “have steadily increased their 
budgets for store displays, merchandising 
ideas and sales helps. Small and medium- 
sized mills, however, have found it difficult 
to provide dealers with needed material 
because the cost in moderate quantities 
has been prohibitive. 


THE 
STAR? 


DEALER SALES HELPS avail- 
able to cooperating feed man- 
ufacturers are shown above. 
These include store display, 
mailing folder, five pennants, 
two window streamers, chick 
raising and management book- 
let, contest entry blank, enve- 
lope stuffer, all in colors, and 
eight newspaper ads not shown. 


“This new plan has seemingly grown 
in popularity because it enables mills to 
provide complete dealer sales promotion 
material at less cost than each mill would 
ordinarily pay. The cost of the material is 
distributed among the co-operating mills. 
The way the plan is now operating is as 
follows: 
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“Each mill in the group is located in a 
different section of the country, and there- 
fore can use the basic selling ideas, art- 
work, engravings, etc., used by other mills. 
Special copy is written for each mill and 
illustrations are used to “individualize” the 
sales story. Not only does this plan enable 
small and medium-sized mills to furnish 
dealers with sales helps at a lower cost, 
but by buying collectively, better merchan- 
dising ideas can be developed and better 
quality printing, artwork, etc., can be af- 
forded. It is later planned to have those 
in charge of cooperating mills meet once 
each year and discuss common problems 
and plans for the ensuing year.” 

A complete program has been devel- 
oped by Mr. Tobias, consisting of eight 
parts. The size of the program is adjusted 
to the needs of each mill by reducing or 
increasing the number of pieces that are 
used, and the quantity. The program in- 
cludes a large store poster; two window 
streamers; five store pennants; a chick- 
feeding and management booklet; direct 
mailing folder for dealers to send to poultry 
raisers; small folder for enclosing with 
statements; and liveability contest with 
cash prizes to bring chick raisers into deal- 
ers’ stores. 

“This co-operative plan for producing 
dealer sales promotion material,” Mr. To- 
bias adds, “is perhaps an indication of the 
current trend toward more and more co- 
operative marketing of products sold by 
the agricultural field. It is a trend that is 
becoming more important for feed manu- 
facturers, because it is an economical way 
to furnish dealers with effective sales pro- 
motion material.” 

@ MIDDLEPORT DURUM MILLS, Inc., 
Middleport, N. Y., has been incorporaated 
to operate a mill of 300-barrel capacity. 
J. A. Lenhardt is president and H. M. 


Van Husan is secretary-treasurer. 


@ JOHN GENTZLER, Abottstown, Pa., is 
building an elevator and feed mill in 


connection with his present warehouse. 


@ SUBLETTE FEED & SUPPLY CO., Blue- 
field, W. Va. has purchased a new 
building and is continuing to operate its 
business which was interrupted recently 
by a fire. 

@ RAYMOND J. VADNEY, Altamont, N. 
Y., has increased the storage capacity 
of his plant and installed a new feed 
grinder. 


@ H. E. SHIPP has purchased the Ray- 
mondsville Milling Co., Raymondsville, 
Mich. and is installing new equipment. The 
plant was formely operated by John C. 
Wilson. 


FISH PRODUCTS BROKER 

Miss M. L. Boyd, associated for many 
years with Chas. M. Struven Co., Baltimore, 
Md., has established a brokerage business 
of her own at 504 Morris building, Balti- 
more, Md. She is handling fish oil, fish 
meal, fish scrap and other feeding material. 
Miss Boyd is a pioneer in the promotion 
of fish meal for feeding purposes and is 
representing producers all along the Atlan- 
tic coast. 
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@ SCHAPER FEED & SUPPLY CO., Taylor- 
ville, Ill., sustained considerable loss when 
its plant was gutted by fire, November 25. 
Damage was estimated at $2,000 and the 
loss included about 300 chickens which 
were kept in the store. 

@ PORTER FEED & SUPPLY CO., Chester- 
ton, Ind., has installed a new feed grinder 
and mixer. 
@ CLIFFORD THOMAS has been appoint- 
ed manager of the Fairmont Grain Co. 
elevator, Cole, Ind., to succeed Guy Miller 
who has resigned. 

@ WATSON ELEVATOR CO., has moved 
its plant from Hoboken, N. J., to the shef- 
field avenue section, Englewood, N. J. 


@ PEEKSKILL FEED CO., Peekskill, N. Y., 
has opened for business. Joseph Plum is 
manager. 


@ A. W. BREITENSTEIN, feed dealer at 
Stockton, Wis., for many years is dead. 
Funeral services were held December 1. 
OHIO GROUP MEETS 

More than 100 feed and grain men at- 
tended a district meeting of the Ohio 
Grain, Mill & Feed Dealers association 
which was held at the Shrine club, Dayton, 
Ohio, last month. Business prospects were 
discussed and speakers expounded on vari- 
ous subjects of interests to grain and feed 
men. Among these were representatives 
of Ohio State university. R. E. Crone, Os- 
born, presided at the meeting. 


What a Whale of a Difference 


Ma kes! 


E Sea is Nature's greatest 
storehouse and the World's 
largest pasture. The whale, the 
largest living creature known 
to man, grows in the Sea. 
Vitamins, Minerals and the 
abundance of nutritive factors 
needed to nourish this gigantic 
animal are found only in the 
Sea. Every chemical element 
known (over 90) is present in 
the waters of the Ocean. 


LIFE FROM THE SEA 


Feeds made with ManAmar, 
the Ocean Product, contain 
quality proteins, minerals and 
vitamins in abundance. When 
you incorporate ManAmar in 
the feeds you make, you will 
soon see what a whale of a 
difference ManAmar makes in 
producing profit-making results. 


RESEARCH LABORATORY 


The makers of ManAmar 
maintain one of the most pro- 
gressive Research Laboratories 
in the world. This laboratory 
service is available to every 
manufacturer or feed merchant 
handling ManAmar Feeds. Ra- 
tions made on the ManAmar 
Formulas are proven profit 
makers for you and for the 
feeder. ManAmar will add the 
Power and Strength of the Sea 
to your Feeds. The superior per- 
formance of ManAmar Feeds 
has helped hundreds of feed 
manufacturers to greater suc- 
cess. 


Ask about thee ManAmar 
Money Making Plan which 
helps you build your own feeds, 


your brand, your name in your 
own trade area, over all com- 


petition. Write today for com- 
plete FREE details. 


MANAMAR 


PHILIP R. 


PARK, 


INC. 


Dept. FB-11, 608 South Dearborn Street, Chicago, Illinois 
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CAREFULLY SIFTED FOR FEED DEALER CONSUMPTION 


Then there were the three mice who 
ran away from home because they found 
out their father was a rat. 

* * 
A REAL TREAT 

Mrs. Jones: “Did you go on a honey- 
moon, Suzabelle?” 

Suzabelle: “Ah, suppose you might call 
it dat, ma’am, Henry done help me wid de 
washin's de fust week.” 


She—"Where do gold fish get their col- 
or?” 

He—"That's easy. If they put you in a 
big glass bowl without a bathing suit, 
you'd turn pink, too.” 

* * * 
SOUND ADVICE 

She: “Doctor, what's the best way to get 
a wart off my hands.” 

Doc: “Shoot him or marry him.” 


this New Development in Mineral 
Nutrition Should Interest You... 


MARBLEHEAD 


MINERAL FEED 


for all Live Stock and Poultry 


MARBLEHEAD MINERAL FEED contains 16 
ingredients. 
in ordinary mineral feed. Its calcium phos- 
phates are present in the purest, most con- 
centrated form, immediately available and 
completely assimilated. Furnishes full Iodine, 
Manganese and Cobalt protection. Plus Vi- 
tamin Values: It contains Vitamins A, B,, D, 
and B.(G) to help further increase the effi- 
ciency of the minerals. 


MARBLEHEAD MINERAL FEED — new, dis- 
tinctive, stable—truly offers feed dealers and 
feed manufacturers a real opportunity to 
cash in on the latest American and European 
scientific research in mineral nutrition. 


Produced under the direction of Herman 
Nagel, long and favorably known in the 
feed industry. 


This means to you, a brand new sales ap- 
peal, a strong appeal with a greater urge 
to buy, not only in theory, but in fact. New, 
pronounced nutritional advantages not found 
in any other mineral feed. 


Priced right—offers you a substantial profit 
when sold direct to your customers for self- 
feeder use. Economical to incorporate with 
your own manufactured feeds. 


You can make better feeds—increase your 


feed sales profits with MARBLEHEAD MIN- 
ERAL FEED. 


Get all the facts, details, prices, etc. Write 
or wire quick. 


MARBLEHEAD LIME Co. 


160 N. La Salle St., Chicago, Ill. 


Six trace Elements not found 


Write or Wire Quick 


TIMELY PREVENTION 
Maude: “Well, my lovely young rival, I 
believe you are going to lose your prow- 
ess. 
Mabel: “Sh-h-h! Not so loud. Give me 
a pin.” 
* * 
MUTUAL SYMPTONS 
Feed Dealer: “I must see the doctor to- 
day. I don’t like the looks of my wife.” 
Salesman: “That's an idea. I'll go with 
you. I can't bear the sight of mine either.” 
GENTLE HINT 
First Golfer: “The traps on this course are 
very annoying.” 
Second Golfer: “Yes, will you please 
keep yours closed.” 
* * 
CAUSE FOR MURDER 
Feed Dealer: “This food tastes terrible. 
Did you salt it?” 
New Maid: “Yes, sir, but I never used 
that brand before. It’s called Epsom salts. 
Then there was the fire department 
which kept two dogs so they could find 
the hydrants. 
CONVINCING 
Skeptic Buyer: “Can this coat be worn 
out in the rain without hurting it?” 
Sales Clerk: “Lady, did you ever see a 
skunk carrying an umbrella?” 


MORNING AFTER 
Professor: “Do you remember what hap- 
pened in 1776?” 
Sleepy Eye: “Gosh, I can't even remem- 
ber what happened last night.” 
* * 


GENERAL GOSSIP 

Visitor: “What a quaint little village! 
One half the world is certainly ignorant 
of how the other half lives.” 

Feed Dealer: “Not in this town, brother! 
Not in this town!” 

JOB WELL DONE 

Feed Dealer: “So the college president 
expelled you. How did you take it?” 

Son: “Oh, I congratulated him on turn- 
ing out such a fine young man.” 

* * * 
TYPE WAS BLURRED 

Father: “I'm surprised you should have 
fallen for that girl. Why, you should have 
been able to read her like a book.” 

Son: “Well, you see, Dad, the light was 
rather low.” 

PROOF ENOUGH 

Rastus: “Marcellus, does yo’ all belieb 
in ghosts?” 

Marcellus: “No, sah! I woke up one 
night an’ saw one in my room. Ah axed 
him what he wanted and he said, ‘nothin’.’ 
But de next mornin ‘Ah found he'd stole 
mah pants. Since den Ah don't belieb in 
ghosts. Dey ain't reliable.” 

NOT A CHANCE 

Warehouse Joe: “Sir, I think it’s about 
time I got a raise.” 

Feed Dealer: “What are you talking 
about? I put a raise in your pay envelope 
last week.” 

Warehouse Joe: “Why doesn’t my wife 
tell me these things.” 
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Geed Store 


HAT’S your name? What's your 


business? your location? 
These questions were asked in an 
editorial appearing in the September issue 
of The Feed Bag, and dealers were urged 
to send in photographs to prove that their 


- place of business and location were well 


identified by signs, painted buildings, etc. 

Above are shown three good examples 
of advertising and each dealer receives 
$1.00 in cash. The photo at the top is a 
sign used by the Williams Milling Co., Sac 
City, Ia. J. C. Laughlin, manager of the 
firm writes: 

“Enclosed is a snapshot of a new double 
sign just across the street from our feed 
mill. The sign is 16x7 feet and was de- 
signed and built by the writer at a cost 
of $35.49 for material. It was painted on 
both sides by a local painter for $12.00.” 

In the center photo is shown the neat 
lettering which appears on the plant of 
the Central Feed & Supply Co., Wellington, 
Ohio. The building is a spotless white and 
the firm name and trade mark of the feeds 
handled is visible for blocks. 

At the bottom is shown the sign appear- 
ing on the feed store and warehouse oper- 
ated by Jim Bucholz, Ladysmith, Wis. It 
was painted at a cost of $8.00 and recently 
repainted by one of the employees. The 
sign announces that Mr. Bucholz handles 
quality coal, flour, feed and spuds at the 
right prices. 

Have you put up a sign that tells people 
where to find you, and does your place 
of business tell what products you have 
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win dollar prizes 
send in yours too 


to offer? Why not take a snapshot now 
and send it along to The Feed Bag. For 
every photo published we will pay $1.00. 

If you do not have a sign now and de- 
cide to have one painted send us a photo- 
graph together with the name of the paint- 
er and data on costs and we will pay 
$2.00 for every picture published. 


@ ROSSER MILLING CO., Appomattox, 
Va., sustained a loss of $15,000 recently 
when its plant and machinery were de- 
stroyed by fire. J. Morton Rosser is owner 
of the mill. 


@ SALBERG FEED STORE, St. Mary’s, Pa., 
has been purchased by Gilbert and Wil- 
liam Straub. The business has been in 
operation for the past two years under the 
management of Ted Salberg. 


@ CHECKERBOARD FEED STORE, 
Charleston, W. Va., was host to 5,000 per- 
sons November 21 at a grand opening 
held at its new location at 1301 W. Wash- 
ington street. 


Make Progress in 1940 Toward 
a Sound, Profitable Business! 


and Nation 


al Farm Papers! 


Line up with the line that’s making sales and profit 
history for dealers in 1939! Get the facts on a 
dealership in your community. Write today to 


THE QUAKER OATS COMPANY, CHICAGO, ILL. 
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| paiga coming in Radio, Poultry Maga- ig 
\ 
zines, State — | 
| 


Nutrition 


vitamins and their functions 
discussed by feeding expert 


HE vitamin A potency of forage may 

be judged by the green color, as 

plans high in green chlorophyll are 
usually high in beta carotene. From 50 to 
90 per cent of the carotene content is lost 
during the ordinary methods of curing al- 
falfa hay. Enzyme action is also an im- 
portant factor in loss of carotene during 
the curing process. Under favorable con- 
ditions for sun-drying, however, enzyme 
action and temperature appeared to be 
minor factors compared with photo-chemi- 
cal activation of the destructive process. 
Under unfavorable conditions for drying, 
prolonged enzyme action coupled with 
other destructive processes may result in 
hay with very low carotene content. Tem- 
perature has been shown to be the major 
factor causing variation in loss of carotene 
in alfalfa hay or meal during storage. 

The vitamin A requirement is higher for 
poultry than for mamals. Estimates for 
productive levels of vitamin A for poultry 
seem to be approximately 5,000 units or 
over per pound of feed, if optimum results 
are to be obtained. The vitamin A re- 
quirement for turkeys is higher than for 
chickens. Tests have shown repeatedly 
that the higher the egg production the 
higher are the requirements for vitamin A. 
In other words, most of our estimates have 
been made with average flocks that pro- 
duce an average of approximately 150 
eggs or less per hen per year. Should a 
flock, through better breeding, feeding or 
management, produce 200 or more eggs 
per hen per year, as many of our better 
flocks are doing today, then their require- 
ment for vitamin A would be considerably 
higher than the average flock, and, unless 
additional vitamin A is fed to them, this 
could be the limiting factor in maintaining 
consistent high egg production. 

IMPORTANCE OF VITAMIN A FOR 
BREEDING HENS: Another important fact 
we have learned in recent months is that 
our breeding hens have a much higher re- 
quirement for certain vitamins, particularly 
vitamins A, D, and G, than do hens kept 
for commercial egg production. Breeding 
hens not only have a definite requirement 
for vitamin A for body maintenance, high 
egg production, and hatchability, but they 
must also have an additional amount for 
storage and to be used as a “carry-over” 
through the egg yolk into the body of the 
chick at hatching time, for the baby chick 
to begin life and to aid in the prevention of 
certain vitamin-deficiency diseases during 
the first two or three weeks. 

Vitamin A is a main HEALTH, GROWTH, 
and PRODUCTION factor, and MUST be 
fed in high amounts if uniformly good re- 
sults are to be expected. When grain is 
fed in conjunction with mash a correspond- 
ingly higher amount of vitamin A must be 
included in the mash part of the ration. 
We repeat this because it is extremely im- 
portant in the life of the bird. 

VITAMIN D: Until recently, compara- 


tively little information has been available 
regarding the requirement of laying hens 
for vitamin D. In general it has been the 
practice to conduct vitamin D requirement 
studies with growing chicks, using a four, 
eight, or twelve weeks’ experimental peri- 
od, and to assume that the requirement 
of the laying hen for vitamin D is the same 
as that of the growing chick. Obviously, 
there is little basis for such an assumption. 
The chick needs vitamin D to enable it to 
deposit lime and phosphorus in its skeleton 
to build a strong framework, while the 
laying hen, whose skeleton is already 
formed, requires it principally for the for- 


This is the second installment of an 
address on poultry nutrition delivered 
by Ray Ewing, sales manager,, agricul- 
tural department, National Oil Products 
Co., Harrison, N. J., at the recent conven- 
tion of the Southern Mixed Feed Manu- 
facturers association. It contains much 
practical information and should be read 
by every feed dealer. 


mation of egg shells. Since a large pro- 
portion of the vitamin D used in poultry 
feeding goes into laying mashes, definite 
information regarding the requirement of 
the adult bird for this factor was needed. 
As a result of this need, several long time 
experiments were begun by various State 
Experiment Stations, notably the Pennsyl- 
vania State college, Washington State 
college and others. When the four years’ 
tests were completed it was remarkable 
almost to find that all of the results were 
in complete accord as to the approximate 
exact requirements for laying hens. As a 
result of the publication of this research 
work, most of the various state colleges 
are, or have under consideration, placing 
of their poultry recommendations definitely 
on a minimum basis of 40 units vitamin D 
per 100 grams of feed intake (181.6 units 
per pound of all-mash ration) for starting 
and growing chicks, and 80 units vitamin 
D per 100 grams of feed intake (363.2 units 
per pound of feed intake for laying hens. 
Many experiment station tests have shown 
conclusively that turkeys require at least 
three times as much vitamin D in their feed 
as is required to keep chickens in good 
growing order. The University of California 
indicates that as high as ten times more 
vitamin D may be required by turkeys. 

PROTECTION versus PRODUCTIVE LEV- 
ELS OF VITAMIN D: Protection from ra- 
chitic leg weakness is not, as many poul- 
trymen and feed dealers think, the prime 
object of vitamin D carriers in the ration. 


Protection is important, but it is not enough. 
Productive requirements must be met if 
the whole story is to be told. In growing 
chicks, the level of vitamin D for both 
growth and bone development is about 
DCUBLE that for minimum protection. Also, 
in laying hens, if the most profitable con- 
ditions of egg production, egg size, and 
egg shell texture are desired, at least a 
third more vitamin D is needed than if 
maintenance or protection only is desired. 
The breeding hen requires a still greater 
quantity of vitamin D to provide for ample 
nutritional requirements for body mainten- 
ance, egg production—and for hatchability; 
also, over and above these requirements 
she must be fed so as to provide a “carry- 
over” of vitamin D through the egg yolk 
into the body of the chick at hatching time 
for the baby chick to begin life with and 
to aid in the assimilation of minerals in 
erder to build a strong bone framework. 

Great interest has been shown in the 
last few years in the vitamin G (ribo-flavin) 
requirement of poultry. This is due largely 
to the discovery that this vitamin is re- 
quired for growth, livability and reproduc- 
tion in poultry and to the fact that most 
carriers of vitamin G are considerably 
more expensive than other ingredients 
commonly used in poultry rations, making 
it difficult to compose inexpensive rations 
for chicks and breeders adequate in this 
vitamin. 

Until recently it was not felt that a lack 
of vitamin G resulted in any characteristic 
symtoms, but only in growth failure and 
death. There is now evidence that a curi- 
ous paralysis of the legs and feet of chicks 
is due to a deficiency of vitamin G. This 
is commonly called “curled-toe paralysis”. 
There are two characteristic symptoms of 
this paralysis and two stages, a prelimin- 
ary one and a chronic one. In the prelim- 
inary stage the toes curl inward and the 
chick appears to walk upon its hocks. If 
the deficiency is not too great, many of 
the afflicted chicks recover spontaneously. 
If the deficiency is a serious one, the pre- 
liminary stage is succeeded by the chronic 
one in which chicks lose control of the legs 
and recovery is impossible. 

The need for vitamin G by poultry, par- 
ticularly during the growing and breeding 
period in the life cycle, has been -definitely 
established by several leading scientists. 
In poultry feeding, the flavin requirement 
may be met by feeds from several sources, 
among which are dairy by-products, such 
as dried skim milk and dried whey, yeast 
products, dry or succulent green feeds, 
and, under some conditions, by certain 
packing house and marine products. Dairy 
by-products, especially, are used exten- 
sively to supply flavin. More recently, dried 
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liver meal is coming to be a factor in 
supplying vitamin G economically. Alfalfa 
meal, particularly alfalfa meal made from 
immature alfalfa, is also a good source of 
riboflavin, being approximately equal in 
many cases to dried skim milk in this re- 
spect. The quantity of alfalfa meal which 
can be fed to layers is limited, of course, 
because of the effect upon egg yolk color, 
and palatability of the ration. 

When the hatcheryman sees to it that 
the breeding flocks from which he obtains 
his hatching eggs are fed adequate 
amounts of vitamin G it means that he 
will not only obtain higher hatchability 
from the eggs, but also that better chicks 
will be hatched out that will in turn pro- 
duce a profit for his customer. He will also 
have less grief in his business, particularly, 
in servicing the flocks that he sells. 

THE FILTRATE FACTOR: It is now clear 
that two vitamins are supplied by the com- 
mon sources of vitamin G for poultry. 
Both of these have a growth-promoting ac- 
tion. One of them is a yellowish-green 
pigment called “flavin”, and better known 
as vitamin G, or riboflavin, which has just 
been discussed above. Vitamin G promotes 
growth but does not prevent dermatitis in 
chicks. The other vitamin is a colorless 
substance, which we now call the “Filtrate 
Factor” and is identical with pantothenic 
acid. This factor belongs to the vitamin B 
complex and sometimes is called the anti- 
dermatitis vitamin or the anti-pellagric 
vitamin. It is soluble in water. It was not 
until late in 1934 that the filtrate factor 
was obtained completely free from flavin 
and its action on chicks studied. 

When chicks are kept on a ration defi- 
cient in this vitamin, they develop “derma- 
titis” (“Chick Pellagra”). The chicks grow 
very slowly and their feathers become 
ragged, and may break off near the base 
—thus causing the chicks to look like a 
porcupine, or with their broken feathers 
resembling the blades on an auto-gyro. 
The filtrate factor prevents dermatitis in 
chicks, and is very necessary in the chick 
diet, particularly the first few weeks of its 
life. A chick with dermatitis has lesions 
on the corners of the mouth which look like 
cold sores. The eyelids become thickened, 
and often stick together. These eye lesions 
may be distinguished from those of so- 
called infectious colds in that there is no 
discharge from, or cheesy matter in the 
eys, which is bright and clear. Later on, 
cracks may appear in the feet, and scales 
on the shanks become thickened. The bird 
is usually undersized because a deficiency 
of the filtrate factor results in slow growth 
as well as dermatitis. 

Fortunately, most of the feedstuffs sup- 
plying vitamin G also supply the filtrate 
factor. The filtrate factor has the wider 
distribution of the two, however. Cane 
molasses, either liquid or dried, is one of 
the best sources of the filtrate factor, but 
it is highly laxative, and should not be fed 
at a level of more than 5 per cent liquid 
molasses or 4 per cent dried molasses at 
any time. In fact, observations have shown 
that it is usually safer to feed not more 
than 242 per cent in the mash, or 50 pounds 
per ton of mash. 


CHICK: GIZZARD FACTOR: This factor 
(Continued on Page Fifty-four) 
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Each year ... for 20 years . . . Bloody Coc- 
cidiosis murdered hundreds of chicks on a 
Maryland farm (name on request). The very 
soil was “crawling with the germs”. 

Yet, in 1938... and again in 1939... C-Ka- 
Gene fed chicks . . . raised in the same houses 
... on the same ground, lived and grew like 
weeds .. . without loss. 

Says the poultryman who owns this farm:— 
“We would be afraid to attempt to raise 
chicks again without C-Ka-Gene”. 

Thousands of experiences like this ... years 
of research . .. prove C-Ka-Gene, when added 
to your feed .. . will stop losses from Bloody 
Coccidiosis 

In 1938, six (6) million chicks ... on farms 
all over the country ... were protected by 
C-Ka-Gene. In 1939 .. . over 20 millions. In 
1940, we expect to protect 50 million more!! 
C-Ka-Gene treated feed is sweeping the coun- 
try because it does exactly what we say. 

And what do we say? Simply this. ’ 

Pratts C-Ka-Gene added to your feed will 
stop heavy losses from Bloody Coccidiosis. 

How?? 

By turning natural attacks of the disease 
into IMMUNITY (permanent protection). 

C-Ka-Gene is not a “cure”... not a “pre- 
ventive”. Nor is it a vaccine. It cannot and 
does not give birds Coccidiosis. 

But ... when birds being fed C-Ka-Gene 
pick up Bloody Coccidiosis, C-Ka-Gene per- 
mits them to have only a mild, harmless at- 
tack. Often careful laboratory examination is 
needed to prove the disease ever occured. 
There are few, if any, deaths and good growth 
is maintained! 

After this light attack is over, the birds are 
IMMUNE ... protected from Bloody Cocci- 
diosis . . . for life. 

There’s no flushing .. . no spraying of litter. 
There’s nothing like C-Ka-Gene. 

You can profit from this marvelous discov- 
ery in four different ways. 

First: Mixed in your feed, Pratts C-Ka-Gene 
will add a huge tonnage and MUCH HIGH- 
ER PROFITS to your feed sales. 

Second: If you do custom mixing, here’s an 
ingredient that will add dollars of extra profit 
to every ton you mill. 


pra'C-Ka'Gene 


for 2 


ne- ted Chicks JHA/VED 


On Ground 


aS 


Third: Packages of Pratts 
C-Ka-Gene can be sold to poul- 
trymen mixing their own feed, 
at a big profit!! 

Fourth: If you sell nationally 
advertised feed, like Pratts, 
stock Pratts C-Ka-Gene Rat-on 
. a new special feed contain- 
ing C-Ka-Gene. It will bring 
you new customers and bigger 
profits. 

Here’s your chance to sell some 
feed to every poultryman in 1940. 

Feed mixing territories are now be- 
ing assigned. Don’t let your competi- 
tor beat you to this big sales and pro- 
fit opportunity. Send that coupon today | 


ANNOUNCING 


a complete new kind 


of Hi-Profit 


feed Line for Mixers 


Get new business, new profits on 
your complete line of poultry and 
livestock feeds with Pratts new 

Feed Mixing 

an. 

Here’s just a few of the big, profit 

producing advantages:— 

1 Gives you a C-Ka-Gene Ra- 
tion that stops heavy bloody 
coccidiosis losses. 

2 Adds conditioners to your 
feeds that millions have paid 
up to 12 cents a pound to 
add separately to theirs. 
Adds “Trace Elements”,... 

3 Nature’s own Health Builders 
from the earth crust,...to 
your feed. 


4 Gives you an Actual 

Health Feeding System. 
Gives you a tremendous ad- 

& vertising campaign and a 


complete line of advertising 
literature on your feeds. 


Jear off and send coupo 


TODAY? 


| Pratt Food Co. Dept. FB-1 

\ Philadelphia, Pa. 

1 Please send me full information on 
C-Ka-Gene and the NAT UR WAY 

| Feed Mixing Plan. 

I am interested in:— 

) Mixing C-Ka-Gene in my feed 
) Selling it in packages 

) Using it in custom mixing 

( ) Selling Pratts C-Ka-Gene Ration 

NAME 


ADDRESS 
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( 
( 
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— quality in feeds 
(Continued from Page Twenty-three) 


we used some fish meal, soybean oil meal 
and a little linseed oil meal. The soybean 
oil meal has been shown to be useful in 
replacing a part of the meat scrap. All the 
meat scrap should not be replaced, how- 
ever, and we have indicated a moderate 
substitution. Experimental evidence also 
shows that when fish meal is added the 
mixture of proteins is improved in quality. 
Consequently, the use of fish meal in this 
formula makes a better quality animal 
protein mixture than is the case in the 
original Big Five. It would be possible to 
reduce the amount of meat scrap some- 


what further and use more soybean oil 
meal. It would also be possible to reduce 
the fish meal possibly down to 75 pounds 
or even 60 pounds and still get some effi- 
ciency out of it, but if the amount of fish 
meal is reduced much further than that 
you might as well leave it out entirely 
because you would not get any nutritional 
efficiency from such a comparatively small 
amount. 

The linseed oil meal is added mainly 
because the amount of bran has been re- 
duced slightly and the oil meal has a 
laxative effect with chickens. Its protein 


quality is good and therefore it helps the 
protein mixture. A small amount of lin- 
seed oil meal, like the amount indicated, 
fits very well into a mash of this type and 
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makes it a better working feed than if the 
oil meal -is left out. 


To this point we have a better protein 
mixture, a better vitamin mixture, and a 
somewhat more attractive looking feed 
than the original Big Five, but the mineral 
balance is not so good. 

The first mineral addition is that of salt. 
The experimental evidence indicates that 
from /2 to 1 per cent of salt in a poultry 
ration increases the efficiency of the feed. 
More salt than that does no good and if 
considerable more is used, as for example 
more than twice that much, then the feed 
efficiency is cut down. Therefore, we add 
1 per cent salt to the mash, which is 
equivalent to 2 of 1 per cent in the total 
ration. 


We add enough ground oystershell or 
limestone and steamed bone meal to give 
us a high enough calcium and phosphorus 
content, so that when fed with grain the 
birds can produce eggs at a high rate and 
not suffer from lack of phosphorus. All 
the calcium cannot be supplied in the 
mash and therefore it is necessary to feed 
some additional oyster shell in feed hop- 
pers. It would be possible to add more 
calcium carbonate to the mash but too 
much fine ground mineral interferes with 
palatability and, therefore, the addition of 
calcium carbonate should not be overdone 
in the mash feed. 

We have shown the addition of a con- 
centrated vitamin A and D oil and the 
amount recommended is the amount found 
by extensive experimental work to be 
proper for high continued egg production. 
If you use a 200 D oil, then use twice as 
much to the batch. If you use a straight 
oil containing approximately 85 units of 
vitamin D, then you would want to use 
about five times as much oil. 


Egg Mash for Confined Layers 

The next improvement in building an 
egg mash would be one suitable for birds 
that are confined practically all the year 
‘round. Such birds should be able to pro- 
duce a large number of eggs but should 
retain their health and weight for the en- 
tire year. 

The only difference between such a mash 
and the one just discussed is the inclusion 
of milk in the ration. The formula “Egg 
Mash with Milk” shows how this is done. 
When using milk, it is not necessary to 
use linseed meal since good milk is slightly 
laxative because of its milk sugar content. 

Changes with regard to the meat scrap, 
fish meal and soybean oil meal in this 
mash are possible to the same extent as 
indicated in the previous formula discussed. 
Changes in the amount of dry skim milk 
should not be great if the effectiveness of 
the milk is desired. The milk is effective 
in providing the highest quality protein 
used in feed, and from the protein stand- 
point it further enhances the value of the 
mash. It also provides ribo-flavin in con- 
siderable amount, as well as several other 
vitamins, all the functions of which are 
not yet thoroughly catalogued and under- 
stood. It also provides some milk sugar 
which many people think to be of consid- 
erable value in feed. It is a good, al- 
though moderate, source of calcium and 
phosphorus. 

The evidence is clear that the addition 
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of 242 per cent of dry skim milk to as good 
a ration as can be built without the milk 
willl produce more eggs with the same 
amount of feed. The same evidence has 
indicated that half the amount of milk 
does not produce more eggs than the milk- 
free ration. Consequently it is not possible 
to use half as much milk as is indicated 
in this formula and expect to get the re- 
sults attributable to milk. Possibly 75 or 
80 pounds would be all right, but when 
less than this amount is used no nutritional 
benefits may be expected. Under that con- 
dition it would be just as well to leave it 
out entirely and then you would be back 
to the previous mash which produces good 
results but not as good as the mash con- 
taining milk. 

One can take the list of ingredients in 
the egg mash with milk and arrange the 
proportions in different amounts so as to 
get approximately the same protein, fat 
and fiber content but be very far from 
having the same feeding quality. When- 
ever you hear someone condemning the 
feed industry as lacking in ethics you 
promptly wonder whether such condemna- 
tion is due to the actions of some unknow- 
ing mixer who lacks knowledge and cour- 
age with regard to the quality in his feed 
formula. 

Breeder Mash 

We can go one step further in develop- 
ing a high quality mash and that is in the 
development of a breeder mash. A typical 
formula is given. 

In this mash formula we have supplied 
somewhat larger amounts than the mini- 
mum requirements of alfalfa, milk and vita- 
min A and D oil. This mash will produce 
hatching eggs possessing high hatchability. 
They will be of good texture and they will 
be of high nutritional value. Such eggs 
when produced for human food are of the 
highest quality from a nutritional stand- 
point, that can be obtained. The day may 
come when humans will demand infertile 
eggs produced on feed of this extra quality. 
Yet the guaranteed analysis is not differ- 
ent from that of less efficient mashes, and 
the list of ingredients is not necessarily 
different but the proportion of the ingredi- 
ents is different. 

Each feed manufacturer or mixer sets 
his own standards of quality. From 5 to 
10 per cent of the feed consumers want a 
high grade feed—the best that they can 
get, and price is not considered. As against 
this, some 20 per cent to 25 per cent of the 
feed users look at price and price only. 
They are no one’s customer because they 
buy from the foolish one who has the 
lowest price. Such users have no respect 
for any feed because they have never fed 
a good feed and in many instances have 
never fed any feed in sufficient amount to 
be able to judge its productive ability. 

Then we have some 70 per cent to 75 
per cent of the feeders who want a good 
quality of feed for the money that they in- 
vest in it. The ideas of these people vary 
somewhat, some of them leaning pretty 
much toward the price side, while others 
lean strongly toward the high quality ir- 
respective of price position. The feed maker 
looks over the general opinion of the feed- 
ers that he is about to supply and then 
picks his standard. Quite often he makes 
two qualities or “lines” of feed, one fairly 
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high grade and the other with a strong 
price angle. 

In dairy feeds it is possible to make more 
substitutions than in poultry feeds. Dairy 
feeds involve no animal protein and con- 
sequently you do not have the increased 
complication of the better mutual supple- 
mentary effect between animal and veget- 
able protein. In dairy feed the protein 
supplementation is between cereal and oil 
bearing feed proteins. Mineral considera- 
tions are not quite so exacting in dairy 
feeds as in poultry feeds because the man- 
ufactured dairy feeds are a smaller part 
of the total ration. Roughage is the major 
portion of the dairy ration in most in- 
stances. Full comparisons cannot be made 
as yet between the vitamin consideration 
in poultry as compared with dairy feed. 


and 


In some respects more is known of vita- 
min requirements in connection with poul- 
try than is the case in connection with 
dairy animals. 

We can sum up the need for keeping 
quality in feed formulas by stressing three 
points: 

1. Make only such substitutions in poul- 
try feed as are in keeping with the facts 
on quality—the ability to produce results. 

2. Dairy feeds can be more liberally 
changed than can poultry mashes. 

3. The general success of the feed in- 
dustry depends on the aggregate quality 
of the feed made by the various individuals 
in that industry. 

EDITORS NOTE: All of the formulas 
discussed by Mr. Sievert will be found in 
detail on page 47. 
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shipment of 


goes with byrd 
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ING MIDAS flour has been chosen as 

one of the major food supplies which 
will accompany Admiral Richard E. Byrd 
on his third Antarctic expedition. It also 
had the honor of being selected as part 
of the provisions on two previous voyages 
to the South Pole. 

The new expedition has been authorized 
by the United States government to colon- 
ize and to establish undisputed claim to 
Little America, comprised of territory which 
4 is larger than the combined areas of the 
United States and Mexico. 

With only short wave radio keeping them 
in contact with the civilized world, 100 men 
will live for two years in the barren Ant- 
arctic wastes, depending on canned, de- 
hydrated, packaged and barreled provi- 
sions for their food. 

By colonizing and staking out Little 


BREAD is man’s staff of 'ife in 
every type of climate. Here 
is the shipment of King Midas 
flour that will accompany Byrd 
on his new Antarctic expedi- 


Three ships, airplanes and a large auto- 
mobile snow cruiser will be used to trans- 
port the group of explorers and scientists. 


The shipment of flour made by the King 


America, the United States intends to es- 
tablish a valuable future air base, which 
is now regarded with interest by other na- 
tions. Congress has appropriated $340,000 
for the expedition and hopes to realize 
claims to territory of approximately 675,000 
square miles. 


Midas Flour Mills, Minneapolis, to the Uni- 
ted States Antarctic Service, Boston, Mass., 
the point from which the expedition will 
sail, included 25,800 pounds of hard wheat 
flour, 800 pounds of graham and 500 
pounds of rye flour. This was packed in 
five-gallon double friction top tins of 25- 


tion. 


pound capacity. Wire bound boxes es- 
pecially designed to withstand the Ant- 
arctic climate were used as packing cases. 
The King Midas consignment comprises the 
bulk of the expedition’s flour needs. 


You can make tis 
decision \Blind-Golded"”! 


Why be satisfied with the short end of the 
profits on prepared feeds? It’s so easy to man- 
ufacture and sell your own private brand of 
feeds under the Jersee Plan 
—and get the lion’s share of 
the profits for yourself! Jer- 
see dealers from coast to coast 
have earned up to $20.00 a 
ton in extra profits on con- 
centrates and feeds manufac- 
tured under this plan. 


You save time, labor and ex- 
pense of mixing the ingredi- 
ents separately when you add Jersee Balancer 
to your feeds and concentrates. It goes twice 
as far as most other vitamin concentrates, too. 
Powdered. Free-flowing. Easy to mix. 

Dealers mixing their own feeds and adding 
milk, vitamin oils and minerals can make a 
substantial saving by switching to Jersee Bal- 
ancer, with powdered milk prices soaring to 


new highs. 
Before you register your feeds for 


FREE! 1940, write for details of money- 
making JERSEE PLAN! 
THE JERSEE CO., MINNEAPOLIS, MINNESOTA 


and 


Happy 


OLD PROCESS 


37% LINSEED MEAL 


PITTSBURGH 


PLATE GLASS COMPANY 
Linseed Oil Division Pittsburgh, Pa. 


JERSEE BALANCER 


A HIGHLY POTENT CONCENTRATE OF MILK, 
MINERALS AND VITAMINS A, B, C, D, E AND G 
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—farm meetings 
(Continued from Page Thirty-two) 


ization, it has never been prone to 
try spectacular methods. From the 
start, it has been a safe, conserva- 
tive enterprise. 

“We're far from being a new out- 
fit," continued Mr. Metz,” but we 
try to maintain the youthful spirit. 
Without that, any business soon 
starts backward. That’s why we 
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try to cooperate sincerely with our 
feed manufacturer in anything that 
looks like profits for all concerned. 
We do from $100,000 to $150,000 a 
year in sales volume, handling a 
nationally known and well adver- 
tised brand of commercial feeds. 
In addition, and included in that 
total volume, are flour, feedstuffs, 
fertilizers, grain, and coal.” 

Nine people work regularly for 
the Farmers Mill & Elevator Co. 
All are farm-reared and farm-sym- 
pathetic men. In fact, Mr. Metz as 
so many other feed and farm sup- 
ply men have done, expresses him- 
self as feeling that country boys will 
make better successes in this line 
of work than the lads reared in 
town. It is his belief that a mill 
employee who hails from some 
community where he has relatives, 
friends, and old schoolmates, will 
certainly not drive any business 
away. Often, if these men keep up 
their friendships in the old home 
neighborhoods, go back there oc- 
casionally to church and social 
functions, it helps out. Again, a 
man reared in a community knows 
pretty well who is failing or pros- 
pering, and who is honest or unreli- 
able. “We're believers in a reason- 
able amount of advertising,” said 
Mr. Metz. “Different methods apply 
in different parts of the country. 
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Here we like to use the local news- 
paper. Of course, we use the mails 
to some extent in circularizing our 
trade.” 

Mr. Metz predicts that business 
will be better next year. He has 
advertised considerably in 1939 
and believes more advertising will 
be justified in 1940. Starting with 
the regular distribution of nice cal- 
endars at the yuletide season, this 
concern plans to keep right after 
the business during the months to 
come. 

“Too many feed men are too 
timid in going after the trade,” con- 
cluded Mr. Metz. “Of course, busi- 
ness conditions in past years 
haven't been good. But it didn’t 
make the situation better for a busi- 
ness man to get discouraged and 
quit trying. The time to work hard- 
est is when it is hardest to sell 
anything.” 

A spirit of loyalty is felt through- 
out this Hoosier plant. All employ- 
ees are anxious to help the busi- 
ness make good. As proof of faith 
in the future, the entire plant of the 
Farmers Mill & Elevator Co. has 
recently been repainted and a new 
coal building has been erected to 
better serve the public. 


Employment Bureau 


A complimentary, confidential service — 
address your inquiries to The Feed Bag 


POSITIONS WANTED 


ACCOUNTANT—Six years’ experience in feed 
and grain business accounting, also retail sell- 
ing. Excellent references. Middle west territory 

referred. 28 years of age, married. Refer to 
Fr. 1139, % The Feed Bag, Milwaukee, Wis. 


PRACTICAL MILLER and manager —- Experi- 
enced in flour, feed and corn mills in all phases 
of production. Also feeding of livestock and 
poultry. Strictly temperance. Will go anywhere 
at once. Refer to No. 1239, “/ The Feed Bag, 
Milwaukee, Wis. 


SALESMAN—Good experience in selling, also 
accounting. Well acquainted in Wisconsin but 
will co anywhere. 40 years of age, single. Re- 
fer to No. 3912, % The Feed Bag, Milwaukee, 
Wis. 


FEED MILL SUPERINTENDENT with 20 years 
of wide experience in all phases of feed pro- 
duction. Willing to go anywhere. Refer to 
No. 439, % The Feed Bag, Milwaukee, Wis. 


SALESMAN—Twelve years’ experience with 
nationally known firm. Willing to work any 
art of the country. 39 years of age, married. 
Refer to No. 919, The Feed Bag, Milwaukee, Wis. 


POSITIONS AVAILABLE 


SALESMEN—Experience with live stock and 
poultry. Good opportunities for ambitious men. 
Write giving full details: No. 109A, The Feed 
Bag, Milwaukee, Wis. 


AGENTS—To sell chicken mite killer. Good 
commission also paid on repeat business. Give 
full details in first letter. Refer to No. 119A, % 
The Feed Bag, Milwaukee, Wis. 


FEED SALESMAN—Eastern territory. Must be 
acquainted with feed trade, custom millers and 
industrial accounts. Refer to No. 1139A, % The 
Feed Bag, Milwaukee, Wis. 


— protein summary 


(Continued from Page Twenty) 


In later studies by Peason at the Cal- 
ifornia station and by Pearson, Hart, and 
Bohstedt at the Wisconsin station, it was 
found that cessation of the estrous cycle 
was similarly produced by a deficiency 
of lysine in the diet, and also by a defi- 
ciency of other amino acids. 

Metabolism experiments have been re- 
cently conducted by Forbes and associates 
at the Institute of Animal Nutrition, Penn- 
sylvania State college, and by Hamilton 
at the Illinois station with growing rats 
fed rations containing different percentag- 
es of protein of good quality. In these ex- 
periments feeding too low a percentage of 
protein decreased the gain in weight, de- 
creased the amount of protein stored, de- 
creased the digestibility of the ration, in- 
creased the amount of feed required per 
unit gain, increased the heat increment, 
decreased the net energy value of the 
ration, and tended to produce gains lower 
in protein and higher in fat than normal. 
Feeding a decided excess of protein, far 
beyond the amount needed for normal 
growth, tended to produce gains higher in 
protein and lower in fat. 

In another study by Forbes and asso- 
ciates, it was found that a deficiency of 
cystine produced effects similar to a lack 
in quantity of protein. 

Numerous feeding experiments, as well 
as the experiments of many farmers, have 
shown that farm animals can be fed with- 
out injury a very considerable excess of 
protein beyond the amounts they require. 
Under certain conditions, as in the Cotton 
Belt, this is often economical. In Okla- 
homa experiments Jersey cows have been 
successfully fed continuously for three con- 
secutive lactation periods in dry lot, with- 
out pasture, on an average of 10.3 pounds 
cottonseed meal per head daily, with 
prairie hay for roughage. The results have 
been similar in experiments at the Michi- 
gan, Pennsylvania, and Texas stations and 
in trials by the Bureau of Dairy Industry, 
United States department of agriculture. 
No injury resulted when large allowances 
of cottonseed meal were fed to dairy cows, 
provided that the roughage supplied am- 
ple carotene. Contrary to opinions often 
expressed, such high levels of protein and 
such heavy feeding of cottonseed meal did 
not seem to incerase trouble from mastitis. 

—_—+¢—— 
@ A. C. SCHISSEL has built a new feed 
warehouse to be used in connection with 
his present feed mill at Lakota, Ia. 
@ RIDGEVILLE GRAIN CO., Ridgeville, 
Ind., has completed construction of a new 
98x20 foot feed warehouse. 
@ JOHN LUNGARD, Port Cllinton, Ohio, 
has installed a hammer mill, corn crusher 
and feeder and a one-ton vertical mixer. 


@ W. D. WALKER, Arcady Farms Milling 
Co., Chicago, was among the feed men 
who attended the Green Bay Packers-New 
York Giants championship football game 
at Milwaukee, December 9. He was ac- 
companied by Mrs. Walker. 
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Friends and relatives of many members 
of the feed industry will have an oppor- 
tunity to double up on their gift shopping 
this month, for in addition to presenting 
Christmas packages, they will also add 
a birthday gift. 

Real bona-fide Santa babies were 


Walter Leary, Leary Grain Co., Minnea- 
polis, who was dropped down the chimney, 
December 24, and Dewey Lange, Virginia- 
Carolina Chemical Corp., St. Louis, and 
Fred E. Bradberg, treasurer, Northern Mill- 


PERFORMANCE 


nutritional values 
@ Uniform in quality 
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You asked for it.... 


and here it 1s! 


THE SUPPLEMENT WITH A RECORD OF 
NOW IN DRY FORM 
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BRAND 


can be readily mixed with dry feeds 


For POULTRY ano ALL LIVESTOCK 


® Carefully dried to preserve vitamin potency and 


@ Replaces more costly ingredients in mixed feeds* 


*Independently conducted feeding experiments have demonstrated that Produ- 
lac “‘Dried’’ may successfully replace substantial amounts of dried skim milk, 
dried buttermilk, meat and fish meal in mixed feeds. 


e IF YOU MIX FEEDS, 
ADD PRODULAC “DRIED” e 


e IF YOU BUY MIXED FEEDS, 
SPECIFY THOSE CONTAINING 


PRODULAC “DRIED” e 


In either case you'll boost your reputation! 


Prices, samples and circular on request 


It will pay you to investigate! 
PRODULAC DIVISION 


National Distillers Products Corporation 
120 Broadway, New York 


ing Co., Wausau, Wis., who peeped from 
stockings beside the fireplace bright and 
early Christmas morning. 

Franklin Fader, National Oil Products 
Co., Harrison, N. J., had “do not open until 
Christmas” marked on him when he ar- 
rived on December 22. Mr. Fader directs 
sales for the agricultural division of his 
firm which manufactures Nopco cod liver 
oil. 

W. K. Woods, vice president, Purina 
Mills, St. Louis, missed the Christmas fes- 
tivities by five days, arriving on Decem- 
ber 30, while making his appearance well 
in advance was Emest H. Kieser, Kasco 
Mills, Inc., Toledo, Ohio, who started the 
spirit of good cheer in his home Decem- 
ber 9. 

Others who combine their birthdays with 


CHARLES VAN HORSSEN 


the holiday season are Charles Van Hors- 
sen, Washburn Crosby Co., Chicago; De- 
cember 11; John Ruhm, Jr., Ruhm Phos- 
phate & Chemical Co., Mt. Pleasant, Tenn.; 
December 20; R. W. Blinkinsop, Clinton, 
Co., Clinton, Ia., December 15; W. J. Koe- 
nig, Marshfield Milling Co., Marshfield, 
Wis., December 28; James A. Peachey, 
Peachey Bros., Burnett, Wis., December 3; 
William F. Artus, manager, Cooperative 
Farmers Produce Co., Marathon, Wis., 
December 19; James Lawrie, Rahr Malting 
Co., Manitowoc, December 8; Emil J. 
Blacky, editor of The Feed Bag, December 
5 and Walter Vye, Archer-Daniels Midland 
Co., Milwaukee, December 27. 


@ C. H. McCANDLESS and M. M. Ladwig, 
operating a flour and feed business at 
Antigo, Wis., are reported to have filed a 
petition in bankruptcy. 


MICHIGAN 

Vernor Johnson has opened a new feed 
store at Newberry. 

Fraser feed store, Mt. Clements, was 
destroyed by fire November 11. 

MacInnis elevator and feed store, Sault 
Ste Marie, has taken over the MacLachlan 
Bros. Co. warehouse of that city and will 
move its business to the newly acquired 
location. 

Houghton flour mill, Lake Linden, is now 
manufacturing commercial feeds. Milo J. 
Slagg is manager. 

Huron Feed & Equipment Co., Port Hur- 
on, opened for business November 11. 
Joseph and Louis Farris are the owners 
and William O’Mara is manager. 

Cambria grist mill, Cambria, for more 
than 50 years a landmark in the commun- 
ity, is being dismantled. 

Wolfe Grain Co., Athens, has completed 
construction of a new office building. 

Farmers Cooperative Elevator Co., Pig- 
eon, has completed the construction of an 
addition. 

Marshall's elevator, South Lyon, has been 
purchased by the Wixom Cooperative Co., 
Wixom. Extensive alterations and improve- 
ments are planned. 
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RB: RUNNING a regular advertisement 
entitled the “Korn Kracker” in his local 
newspaper John O. Renkes, proprietor of 
the Brandon feed store and hatchery, Bran- 
don, Minn., holds the interest of customers 
and enjoys increased sales on the many 
items he features from week to week. 

Mr. Renkes has been using this type of 
advertising for more than 15 years and 
farm folks have formed the habit of looking 
forward to each new series. 

In addition to selling feeds the Brandon 
firm deals in poultry. The November 23 
“Korn Kracker” ad had a novel idea 
wherein Mr. Renkes agreed to trade a 15- 
pound goose for a 15-pound pork roast, 
ham or shoulder. As many farmers in his 
community do not raise this type of fowl, 
his kind offer enabled them to enjoy 
variety in their Thanksgiving menu without 
any actual outlay of cash. 


ILLINOIS 

Fred C. French elevator, Cowling, was 
destroyed by fire November 17. 

Cazel Feed & Seed Co., Sparta, has 
opened for business and is offering cus- 
tomers a prize of $10.00 for a name for 
the feeds which it will manufacture. 

Dallas City Grain & Feed Co., Dallas 
City, recently held a banquet for stock- 
holders, officers and other interested par- 
ties to celebrate its opening. 

Albert Deeren, who operates a feed store 
at Taylorville, recently sustained a frac- 
tured jaw in an automobile accident. 

Central Market, Colchester, recently held 
a grand opening. The new firm is handling 
feeds, seeds and farm equipment. Edgar 
G. Lewis is proprietor. 

Columbia Grain & Seed Co., Columbia, 
has opened for business. Edwin Giffhorn 
and Raymond Frierdich are in charge. 

Sunshine feed store, Payson, held a 
Thanksgiving party in the local school au- 
ditorium November 20. E. C. Graff is 
manager. 

Max R. Snyder elevator, Schrodts, was 
destroyed by fire November 9. 

MINNESOTA 

Hector Elevator Co., Hector, has com- 
pleted construction of a new feed mill. 
P. L. Griffin is manager. 

Buffalo Lake flour and feed store, Buffa- 
lo, operated by Mrs. H. A. Roepke, is dis- 
continuing business. 

Ted Widdes, Farmers Feed Store, Hinck- 
ley, has opened a branch in the Farmers 
Produce Co. buildling, Beroun. 

Farmers Cooperative Elevator Co., Dun- 
das, recently celebrated the opening of its 
new $17,000 plant which is equipped with 
feed grinding and mixing machinery. Leo 
Tschann is manager. 

Clete Collins, Collins Produce Co., has 
opened a new feed mill in the building 
formerly occupied by Farm Service store, 
Spring Valley. 

John H. Riheldaffer, one of the oldest 
members of the Minneapolis Chamber of 
Commerce, died recently at the age of 78. 


THE FEED BAG — December, 1939 


column in paper 
builds up sales 


Mr. Renkes is a regular subscriber to 
The Feed Bag and writes the following 
about it: 

“I have been a reader of your paper 
for a good number of years and atter 
studying each issue I know that I am just 
a little better feed merchandiser. The Feed 
Bag covers everything that the average 


Write us in full confidence. 
discuss the matter with us. 


retail dealer could wish for. If only more 
trade papers like it were read we would 
have more successful dealers. 


“I am submitting for analysis our last 
week's ad and we hope that you do not 
feel we are infringing upon your Kracked 
Korn joke column. As a matter of fact we 
have written Korn Kracker ads three years 
before The Feed Bag was published. We 
run different copy every week and it ap- 
pears in different sections of the paper. 
Most of the time it gets on the page which 
features country news. 

“I try to make my ads witty and humor- 
ous to hold the interest of the readers, 
while I tell them about the items I have 


to offer for sale. I am well pleased with 
the results.” 


When Expansion is Vital 
They Gall IBBERSON 


HEN Reinders Bros., Elm Grove, Wis., decided 

on an extensive expansion and modernization 
program, they called IBBERSON into consultation. 
Result — a plant completely equipped and _ re- 
modeled with a view of securing a maximum of 


simplicity in operation and efficiency. 


Consultation Without Obligation 


Costs you nothing to 
Ask for our FREE Book. 


EIBBERSON COMPANY 
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HOWELL 
FEED PLANT EQUIPMENT 


@ Everything in equipment and supplies for feed 
mills and processing plants. No matter what you 
need we can furnish it promptly and at prices that 
will save you money. We are manufacturers, and 
distributors of the following well known lines: 


Howell Power Transmission Equipment — Diamond and Unique 
Attrition Mills — Jacobson ammer Mills — Howell Roller 
Mills — Diamond and Unique Batch Mixers—Speed King 
Corn Crushers — Howell, orth Star and Sidney Shellers — 
Eureka Corn Crackers and Graders — Waukesha and Caterpillar 
Power Units — Stearns Magnetic Separators — Howell Com- 
bined Scalper and Magnetic Separators — Clipper Cleaners — 
Expert Clover Scarifiers and Oat Hullers— Howell Ceresan 
Treaters — Soweigh Scales — Calumet Elevator Buckets — 
Gopher and Atlas Belting. 


Complete information and prices on request 


R. R. HOWELL CO. 


MINNEAPOLIS, MINN. 
Established 1879— 60 years of service to the Feed Industry 


Hygeno 
Poultry Litter 


(Process Patent 2014900) 


The Only Litter Development That 
Has Kept Pace with Modern 
Poultrymen 


POINTS OF EXCELLENCE 


1. Sanitary, both in substance and effect. 

2. Chicks won’t eat it; neither will other domestic 
fowls. 

3: sreneets and retains the heat at the brooder house 
oor. 

4. Absorbent; it facilitates evaporation. 

5. Antiseptically treated to resist germ development. 

6. Free from moulds and dust. 

7. Relatively fireproof. 

8. Durable. 

9. Inexpensive to use. 


Write for Details and Prices 


A Product of 


Oormercial 
Research 


RATORIES 
WE SPECIALIZE IN CONGENTRAIES 
Nevada, Iowa 


Minneapolis, Minn. 
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STORE 


IN YOUR FEE 


An unusual amount of attention was atiracted to his display 
by a fun-loving feed dealer. He had a hen and a rooster 
mounted by a taxidermist and rigged up a contrivance in his 
window. When set in motion, the hen appeared to be chasing 
the rooster. The birds were made to run in a circle, disappear- 
ing behind a screen in the window and reappearing again. 
A sign above the display read, “Our Feeds Put Pep Into Your 
Hens.” 


Neu Year Onening 


Last year a Wisconsin feed dealer advertised that he would 
offer special awards to the first three customers who placed 
orders with him on the opening of business marking the New 
Year. The first to phone or call personally to make a purchase 
of feeds was given a certificate good for $10.00 in trade 
throughout the year. Similar certificates of $5.00 and $2.50 
were presented to the second and third persons respectively. 
All others who patronized the store on the opening New Year's 
day received credits of 25 cents each so that no one would go 
away entirely disappointed. The feed dealer had one of the 
best days in his history and prepared for the event by featuring 
several specials and arranging displays or his merchandise. 


Gortune Wheel 


Getting an idea from the penny scales which tell people's 
fortunes in addition to giving their weight, a live-wire feed 
dealer decided to apply the combination to his own business. 
He had his local electrician arrange an electric motor in his 
window so that a button could be pressed from.the outside 
to start it and make it spin a large circular piece of cardboard. 
The cardboard was so arranged that an advertising message 
would appear at the bottom and a person's fortune at the top, 
through two openings of a darker piece of cardboard in the 
foreground. Customers who wanted their fortunes told, inveri- 
ably also read the dealer’s advertising messages telling of the 
merits of his feed. He explained that it was one of the most 
successful advertising stunts he ever used. 


X Marks the Snot 


When an Illinois dealer takes inventory of specialties and 
small items in his store at the end of the year he marks each 
one with an “X” in some inconspicuous spot on the merchan- 
dise. He watches for these on the following year and is able 
to determine at a glance which items have remained on his 
shelves for 12 months. Then he does something about it— 
either puts more merchandising effort behind that particular 
line or cleans the remaining merchandise out at a sacrifice and 
replaces it with some other goods that he believes will move 
faster in his community. 


Hints 


Get out your sales records for the year just past and compare 
them month by month with the year previous. Wherever you 
note a slump, make up your mind to discover the trouble and 
take steps to correct it . . . Remember your employees who 
have served you faithfully throughout the year . . . Check your 
present equipment and decide to replace it if obsolete or in 
need of too many repairs . . . and here’s wishing for you that 
not only life but prosperity begins in ‘40. 
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Christmas 
EMIL J. BLACKyY 


We mortals seek on Christmas day 

A gift from Joe or Susan Mae, 

And disappointed we would be, 

If barren was the Christmas tree. 

In old tradition we believe, 

We give and also do receive 

But how about our faithful friends, 

Whose thought of giving never 
ends— 

The cows who give milk day by 
day, 

And hens who uncomplaining lay; 

They too should have a Yuletide, 

And be on the receiving side. 

So why not do a worthy deed, 

And give one extra scoop of feed, 

To every cow—and then just dash, 

To pour the hens some extra mash. 

Give ten more pellets to the goats, 

And fill the horse's box with oats. 

Let pigs be pigs for just one day, 

And jam the sheep rack full of hay. 

Yes Christmas spirit never ends, 

But let's remember ALL our friends. 


Calendar 


of coming even 


Farmers Elevator Association of - 
South Dakota, Huron, S. D. 


Farmers Grain Dealers Associa- 
tion of Iowa, Savery Hotel, Des 
Moines, Ia.... January 23-24-25 


Indiana Grain Dealers Associa- 
tion, Columbia Club, Indianap- 
January 29-30 


Farmers Grain Dealers Associa- 
tion of North Dakota, Bismarck, 


Society of Grain Elevator Super- 
intendents, Royal York Hotel, 
Se March 31, April 1-2-3 


Grain, Feed and Millers Associa- 
tion of Missouri, Hoxsey and 
Ben Bolt Hotels, Mexico, Mo. 


Ohio Grain, Mill and Feed Deal- 
ers Association, Neil House, 
Columbus, O...... June 16-17-18 


Pennsylvania Millers and Feed 
Dealers Association, Harrisburg, 
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@ SIGURD O. NORDIN, Marseilles, III., 
has moved his feed store to the Frandin 
building at 507 N. Main street. 
@ MONSEY MILLING CO., Clarkstown, 
Pa., has begun rebuilding its three-story 
feed mill and grain elevator which was 
destroyed by fire September 20. Plans 
provide for a new unit 50 x 50 feet in size. 
The mill was originally built in 1840 and 
had been in continuous operation up until 
the time of the fire. 
@ LAWRENCE BROS., hay grain and feed 
dealers, Falmouth, Mass., entered upon 
their 50th year of service December 1. The 
business was started December 1, 1890, by 
Lewis Lawrence. Frederick T. Lawrence, 
Jr., is the present manager. 


SEND FOR THIS 


PHIL W. TOBIAS 

Nationally Known Poultry 
Advertising Specialist 


STORE POSTERS 


Gets your sales message 
across at the point of sale. 
24x 36inches. Printed in 
brilliant colors. 


STORE PENNANTS 


5 to a set, string across 
dealers store. Colorful — 
Flashy — Powerful. 


CHICK BOOKLET 


A complete, up-to-date, 
authoritative Guide to 


grams. Page size: 7'2x9. 
INDIVIDUALIZED to fit 
your own feeds. 


HAND OUT FOLDERS 


Folded to 6x3'2"__ 16 photo- 
graphic illustrations. 
Printed in 3 colors. Special 


FREE SAMPLE 


It shows a proven way fo 


Help your Dealers STEP UP 
Chick Feed Sales 


@ Feed manufacturers asked for it .. . and 
now this portfolio of proven dealer promotion 
material is ready. 
colorfully printed and designed to do a real 
selling job for you and your dealers... against 
the stiffest feed competition! Each piece packs 
a powerful selling message. 
new dealers easier. 

My 16 years experience serving leading mills enables 
me to give you tested ideas and plans for stepping up 


feed sales and securing new dealers. My trained organi- 
zation quickly produces these plans at low cost. 


MAIL COUPON NOW! 


— definitions 


(Continued from Page Seven) 


materials which are solely to be 
vitamin supplements. Such supple- 
mentary material shall be labeled 
as prescribed by this association. 

Resolved that this association go 
on record as disapproving the use 
of artificial colors in the manufac- 
ture of feedstuffs, excepting use of 
Federal Food, Drug and Cosmetic 
Act, certified dye or dyes solely 
to indicate the distribution of a 
valuable ingredient or ingredients. 


Its full of actual samples, 


Makes getting 


Chick Feeding and Brood- Get the whole story ...see samples of items listed at 
ing.’ Printed in 3 colors. left. All colorfully printed. Get the exclusive use for 
34 illustrations and dia- your territory ... act now. 


SIMMONDS & SIMMONDS, Inc. 


Feed Advertising Specialists 


201 North Wells St. 


Chicago, Illinois 


copy written to sell your 3 Phil W. Tobias, Pres. a 
feeds. B Simmonds & Simmonds, inc., 201 N. Wells St, Chicago : 
® &g Send me without obligation. your new 1940 Sample » 

@ Kit of Chick Feed Dealer Promotion Material. ' 

DEALER ADS, SALES PLANS, 
HATCHERY HELPS, firm H 
EVERYTHING YOU NEED TO | individuol 
SELL MORE CHICK FEED City : 
Number of Deal 
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Barley Meeting Held 
At Fond du Lac 


More than 100 shippers, maltsters, coun- 
ty agents and commission men attended a 
barley conference sponsored by the Wis- 
consin department of agriculture which 
was held at the Retlaw hotel, Fond du Lac, 
Wis., November 17. 

Among the topics discussed were the 
problems of handling, buying and selling 
barley at the country elevator; barley 
quality, prices and use in malting process, 
and marketing the grain at the terminal 
markets. 

Opinion expressed by members of the 
trade and department officials was that 
Wisconsin must continue to improve the 


quality of its malting barley to meet the 
competition of neighboring states. It was 
suggested that shippers educate their farm 
customers in the proper types of barley to 
plant for this purpose. 

Professor J. G. Dickson, University of 
Wisconsin, was in charge of the confer- 
ence. Many Milwaukee grain men 
attended. 


@ STARK HATCHERIES, Cokato, Minn., 


are planning to build an addition to their 
feed mill. 


@ GEORGE BECKMAN, operaior of a flour 


and feed mill at Newark, Wis., for many 
years died recently at the age of 73. 
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NAPIHOLE INE 


A Vitamin A and D Supplement + 


for Poultry and 


VITAND is a vitamin A and D 
oil, processed by one of America’s . 
fine oil firms, under biological 
laboratory control. It contains 
minimums of 3,000 U.S.P. units of 
vitamin A and 400 A.O.A.C. chick 
units of vitamin D, per gram. 


Write to NAPTHOLE, Inc., Boonton, N. J. or these distributors: 


NORTHRUP, KING & CO., Minneapolis 
JESSE C. STEWART CO., Pittsburgh 
WARNER’S MILLS, Alliance, Ohio 
HAYNES MILLING CO., Portland, Ind. 
V. E. HERTER CO., Dayton, Ohio 

CORN BELT SUPPLY CO., Sioux City, Ia. 


Animal Feeds| 


The growing volume of repeat 
orders for VITAND indicates it is 
meeting the practical require- 
ments of Feed Manufacturers for 
a vitamin reinforcement of Quali- 
ty, Dependability and Economy. 


KING BROTHERS, Philadelphia 

SAM KRAUS, Fort Wayne, Ind. 
WOOSTER FEED MFG. CO., Wooster, Ohio 
FARLEY FEED CO., Janesville, Wis:. 
CHAS. SCHAEFER & SON, Brooklyn 
SHELDON LATTIN, Buffalo, N. Y. 


MATHEWS & FRITZ CO., Los Angeles 


Also Warehouse Stocks at: CHICAGO, ILL. 


INDIANAPOLIS, IND. LANSING, MICH. 


e460 


INDIANA 

Herman A. Parker has sold his feed busi- 
ness at Farmland to Kenneth Shaw. 

Coatsville Elevator & Feed Co., Coats- 
ville, has installed a new hammermill and 
crusher. 

Hoosier Grain & Seed Co., Van Buren, 
entertained more than 40 employees at a 
turkey dinner held November 11. 

Stiefel elevator, Cromwell, is installing 
a new feed mill. 

Al Brunsman has purchased the feed and 
implement business operated by Ray Jones 
at Sunman. 

Norris Bolin and Merrill Richards have 
opened a feed store at Martinsville. 

Palestine flour mill, Palestine, was re- 
cently destroyed by fire. 

James C. Lomgest, secretary, English 
Milling Co., English, died November 17 
after a brief illness. He was 73 years old. 

WISCONSIN 

Harold J. Schroeder, Schroeder Produce 
Co., Cashton, has opened a feed store at 
Viroqua. Norman Berens has been ap- 
pointed manager. 

Farmers Cooperative Co., Junction City, 
has purchased the building which formerly 
housed the New Deal restaurant and tav- 
ern and will use it for a grocery and feed 
warehouse. 

William Frank, Jefferson Flour & Feed 
Mill. Jefferson, was recently removed to 
the Jackson clinic, Madison, to undergo 
treatment. 

A. H. Krouskop & Co., Muscoda, is re- 
modelling one of its buildings into a grain 
elevator. 


Thati No Minnow 


£ 
w 


ADVERTISING MEN have 
been accused of exaggerating 
but S. E. Peterson, left, E. H. 
Brown Advertising Agency, Chi- 
cago, here offers proof of the 
115-pound tarpon which he 
caught on a recent fishing trip 
to the Gulf of Mexico. Stand- 
ing beside him is his son who 
assisted him in the one and 
one-half hour battle which was 
required to land the monster. 
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Geed Gormulas 


Prepared and discussed by C. W. Sie- 
vert, American Dry Milk Institute, Chicago. 


BIG FIVE EGG MASH 


Ground Corn 400 lbs. 
Ground Oats 400 lbs 
Meat scraps 400 Ibs. 

2000 Ibs. 


Guaranteed Analysis 
Protein (not less than) 209% 
Fat (not less than) o 
Fiber (not more than) 7% 
The above mash contains approximately 


2.05 per cent calcium and 1.50 per cent 
phosphorus. 


NO-MILK CALF Foop 


Farmers have raised better calves and hogs on No- 
Milk Calf Food for the past 54 years. It is handled 
by more than 1100 dealers who have found No-Milk 
a constant source of profit through satisfied customers. 
You, too, can cash in on the popularity of No-Milk. 
Write today for full information and prices. 


NATIONAL FOOD COMPANY 


D. R. MIHILLS, Prop. 
FOND DU LAC WISCONSIN 


EGG MASH—(no milk) 


Ground yellow corn ....................... 400 lbs. 
Fine ground whole oats ..................- 300 Ibs. 
Wheat Bran 200 Ibs 
Pme. ground alfalfa 100 Ibs. 
Meat scraps 150 lbs 
Fish meal 100 lbs 
Oil 150 lbs. 
Ground oystershell (or limestone).. 50 Ibs. 
Steamed bone meal —................... 20 Ibs. 
Vitamin A & D Oil (3000 A-400 D 8 Ibs. 
Fine salt (or iodized salt) -.............- Ibs. 

2048 Ibs. 


Guaranteed Analysis 
Protein (not less than) 20% 
Fat (not less than) 
Fiber (not more than) 714% 
The above mash contains approximately 


2.40 per cent calcium and 1.30 per cent 
phosphorus. 


EGG MASH—(with milk) 


Ground yellow corn ......... ..- 400 lbs. 
Fine ground whole oats ... 300 Ibs. 
Wheat bran 200 lbs 
Wheat middlings ..... 500 lbs 
Fine ground alfalfa - 100 lbs 
Meat scraps 150-lbs 
Fish meal 100 Ibs. 


Dry skim milk 100 lbs. 


Ground oystershell (or limestone).... 50 Ibs 
Steamed bone nieal 20 Ibs 
Vitamin A & D oil (3000 A— D 8 Ibs 
Fine Salt (or iodized salt) ~........... 20 lbs 

2048 Ibs 


Guaranteed Analysis 
Protein (not less than) 20 
Fat (not less than) 
Fiber (not more than) 7} 


The above mash contains approximately 
2.40 per cent calcium and 1.30 per cent 
phosphorus. 


BREEDER MASH 


Ground yellow corn .........._......... 400 Ibs. 
Fine ground whole oats ..............--- 300 Ibs 
Wheat bran 250 lbs 
Wheat middiings. 400 Ibs 
Meat scraps 100 Ibs. 
Fish meal 100 Ibs 
Gil 100 Ibs. 
Dry skim milk .. 150 Ibs 
Ground oystershell (or limestone)... 50 lbs 
Steamed bone meal .......................--- 0 lbs 
Vitamin A & D oil (3000 A—400 D) 10 lbs 
Fine salt (or iodized salt) -............ 20 Ibs 


Powdered manganese sulphate 


2080'% lbs. 
Guaranteed Analysis 


Protein ((not less than) 20% 
Fat (not less than) 
Fiber (not more than) 7% 


This mash contains approximately 2.80 per 
cent calcium and 1.30 per cent phosphorus. 


WRITES ONE LARGE mid-west feed manu- 
facturer* “. . . the poultry raisers in this 
territory especially have recognized the 
advantages of buying feed showing the 
Iodine Seal.” And, “We feel that the in- 
clusion of Iodine makes any good feed 
better, based upon our own research.” 


To Get YOUR Share of This Business, Sell 
Feeds Bearing the Iodine Seal of Approval. 


Write for Information.— If the feeds you now sell do not bear the 
Iodine Seal, write us. We will send you names of manufacturers 
who sell Iodine Seal-Approved Feeds. Write Dept. FB-12. 


* Name upon request 


IODINE EDUCATIONAL BUREAU, 120 BROADWAY, NEW YORK, N.Y, 


preventing runts...sells feed... 


Proper lodine supply is more important to thrifty pig production 
than is generally recognized — in winter particularly. Then sows 
drink less water and get no green forage — natural sources of 
iodine. Same applies to all stock. Use iodine at its best — 


IOFLOW*— 99% Potassium 


lodide — processed for easy mixing. 
“Most suitable on the market,’’ says 
a high authority. 


IOMAG* — Potassium lodide 


90% and Magnesium Carbonate. 
Easy to mix. 


Also Potassium lodide U.S.P. — lodide 
Mixture, Potassium lodide 90% and 
Calcium Carbonate, and other min- 
erals for feeds. 


SEND FOR SAMPLES 


*Trade Mark Reg. U.S. Pat. Off. 


CHEMICAL WORKS 
Second & Mallinckrodt Sts., ST. LOUIS, 
70-14 Gold St, NEW YORK,N.Y. 
CHICAGO. PHILADELPHIA . TORONTO. MONTREA 
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NEW PLANT AT BUFFALO 

Production of approximately 10 cars of 
feed is expected to be the schedule of 
Verity Mills, Inc., which has been opened 
for business at Buffalo. A. H. Kellogg 
Clark, a director of Spencer Kellogg & 
Sons, Inc., is president and treasurer of 
the new firm. W. C. Affeld is the other 
principal officer. 


@ Jj. I. ESHELMAN & SON, who maintain 
manufacturing plants at Greencastle and 
St. Thomas, Pa., have purchased an 84-acre 
farm two miles north of Greencastle and 
will use it for experimental purposes. 
—--— 

@ C. C. BALDWIN & SON feed store, Hou- 
satonic, Mass., was destroyed by fire, 
November 16. 


A GREAT BIG WISH TO YOU... 
ALL THE JOY OF CHRISTMAS 
AND NEW YEAR PROSPERITY 


° Let Blatchford’s Profit Shar- 
ing Plan for Dealers help 
you with your Christmas 
shopping. THERE IS STILL 
TIME—send your Blatchford 


order to your jobber and 
fflatchfords 
ESTABLISHED IN 1800 


ask him to report your pur- 
chases of Blatchford Calf 
Meal, Calf Pellets, and Vi- 
tadine immediately so that 
your certificates will reach 
you promptly. 


WAUKEGAN 


——Better Built Bags— 


ILLINOIS 


Northwest Feed Men 
Praise Control Work 


A vote of thanks for the work of the 
American Association of Feed Control 
Officials was extended by the Northwest 
Feed Manufacturers & Distributors associa- 
tion at a meeting held at the Curtis hotel, 
Minneapolis, November 14. Committees 
who will direct the activities of the organ- 
ization for the ensuing year were also 
appointed. 

The members requested the secretary to 
send letters to control officials in Wiscon- 
sin, Minnesota and Norih and South Da- 
kota, complimenting the national group 
for its work and urging that these states 
continue to send their delegates to the 
annual control convention at Washington. 

Appointed to serve as chairmen of vari- 
ous committees by Roy Peterson, Pillsbury 
Flour Mills Co., Minneapolis, president of 
the Northwest Feed Manufacturers & 
Distributors association, were A. L. Stanch- 
field, Minneapolis, transportation; Warren 
Plummer, Washburn Crosby Co., Minnea- 
polis, membership; D. A. Williams, Minne- 
sota Farm Bureau Service Co., St. Paul, 
and E. J. Cashman, Doughboy Mills, Inc., 
New Richmond, Wis., legislative, and C. E. 
McCartney, Ralston-Purina Co., Minnea- 
polis, fair trade practices. 

The business meeting was preceded by 
a turkey dinner. 

@ McCABE BROS., Kennedy, Minn., are 


erecting a new feed mill. H. C. Hjeldness 
is manager. 


BAG FACTORIES - COTTON MILL - BLEACHERY 


TALK asour sacs! 


“Performance” 
(Quoted from Customer’s Letter) 


“You have certainly performed 
on that job... but then you 
always perform, so there is 
nothing unusual about it.” 


WERTHAN BAG CORPORATION 
NASHVILLE — NEW ORLEANS 


Division Sales Office—Board of Trade Bldg. Chicago 


have been 

sales story ! 

The cost of carotene. 
va n concentrated 

der the trade me s. 
at new low one 

information. 


ALS Inc. 
Cleveland, 0- 


Carotene i 
offered un 
“CARATON 
write today 
GENERAL BIOCHEM 
Dept. 10, 418 Republic Bidg-, 


SELL FEEDS FORTIFIED 
witH CARATONE 
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Heads New Borden 
Feed Department 


The Borden Co., New York, has appoint- 
ed H. A. Bittenbender as sales manager 
of its new Ration-ayd department which is 
operated under the firm's special products 
division. 

Mr. Bittenbender is widely known in 
poultry husbandry and extension work and 


recently completed an outstanding job as 
exposition manager of the Seventh World's 
Poultry Congress. 

The new Borden product, Ration-ayd, is 
a vitamin supplement for poultry mashes. 
Each five-pound package is sufficient for 
500 pounds of an otherwise balanced poul- 
try mash and supplies natural fish liver oil 
vitamin D and the B-G complex factors 
from milk. Used at this rate of 1 per cent, 
Ration-ayd gives protection against defi- 
ciencies of vitamin D and supplements the 
poultry mash with extra B-G factors recog- 
nized as important to egg production, 
hatchability, growth and flock health. The 
new product is packaged to provide con- 
venient handling and mixing for the small 
feed manufacturer. 

Mr. Bittenbender assumes his new posi- 
tion with a wide background. After gradu- 
ating from Iowa State college, he estab- 
lished the poultry husbandry department 
at Oklahoma Agricultural and Mechanical 
college. From 1913 to ‘18 he was in charge 
of poultry extension work at Iowa State 
college and later was made head of the 
poultry department and chief of the poul- 
try section of the Iowa experiment station. 
He left in 1928 to take an executive posi- 
tion with an incubator company where he 
remained until 1938 when he left to serve 
the World's Poultry Congress. 

@ O. J. BARNETTE, 82, retired Pennsyl- 
vania flour mill operator, died recently at 
his home at Moundsville, Pa., after a long 


illness. 


@ RAYMOND J. VADNEY, Feura Bush, N. 
Y., has installed new machinery and dou- 
bled his feed and grain storage capacity. 
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@ ARTHUR WOLHEUTER has sold the 
elevator at Colden, N. Y., to his brother 
Walter who is installing feed grinding 
equipment. 


@ WHITESVILLE MILLING CO., Whites- 
ville, N. Y., has installed a feed mixer. 


@ PENNSYLVANIA FARM BUREAU Coop- 
erative Association has taken over the 
former Manheim Milling Co., and is manu- 
facturing feeds. Roscoe Larson is manager. 


@ DR. WILFRED B. MASSIE, who operated 
a feed store at Richmond, Ind., took his 
own life by shooting on November 11. He 
was 46 years old. 


HEADS OMAHA EXCHANGE 
Frank C. Bell, Bell-Trimble Grain Co., 
was elected president of the Omaha Grain 
Exchange at the annual election held No- 
vember 17. R. E. Miller was chosen first 
vice president, R. M. Scoular, second vice 
president and A. R. McKinley, treasurer. 
Frank P. Manchester continues as secre- 
tary. This is Mr. Bell's second term as 
president since holding that office in 1925- 
26. 
+ 
IOWA CONVENTION 
The last week in February was selected 
as the time for the next annual convention 
of the Western Grain & Feed association 
by the board of directors at a recent meet- 
ing. The convention will be held at the 
Des Moines hotel, Des Moines. 


41%, Protein 


3 Words that mean Profit 


The words “Corn Gluten Meal” in the 
list of ingredients of the poultry feeds 
you register for 1940 are going to mean 
a lot to feeders:—more Vitamin A, extra 
egg-getting ability and the production of 
yellow skin color in broilers and turkeys. 
The inclusion of Diamond makes mashes 
not only easier to sell but less expensive 
to make up because Diamond can replace 
a good part of the higher priced animal 
protein feeds. Make your mashes more sal- 
able and more profitable in 1940 by includ- 
ing the ingredient demanded by good poultrymen everywhere. 


Corn Products Sales Co. 
DIAMOND CORN GLUTEN MEAL 


New York & Chicago 


Kills Germs 


for POULTRY AND DAIRY SANITATION 


“"" @ Cash in on the many uses of HTH-15 around the dairy, 
hatchery and poultry house. HTH-15 kills germs... 


Poultrymen use HTH-15, the floating powder, as a dry dust to prevent respiratory 
diseases. Effective as a disinfectant in drinking water and to disinfect poultry 


buildings, brooders, etc. Dairymen use HTH-15 to sterilize all 


dairy equipment—to 


keep bacteria counts down and avoid milk rejects. 


MANY ADVANTAGES— Well Adueriised .. — 


HTH-15 is a free-flowing powder that eliminates loss from 
container breakage and that will not freeze or become lumpy. 
It isharmless to dairy metals and is widely advertised in poultry 
magazines. HTH-15 comes in two popular 
a handy measuring spoon packed with each 


and dai 
sizes wi 


can...A postcard will bring complete information. 


THE MATHIESON ALKALI 
60 EAST 42nd 


STREET, NEW 


WORKS (Inc.) 
YORK 


— | 


MYLES 
SALT 


A Grade for Every Need 


specify 
Myles Farmers’ Salt 


and 


Myles 
“Stocklik” Blocks 


Myles Salt Company, Ltd. 


New Orleans, Louisiana 


CHICAGO OFFICE ADDRESS 
Room 1704 360 Michigan Ave. 


IDENTIFY Your FEED 
il CeavtA tAE 


OUR advertisement on Universal 
Cardboard Feeders will stay with 
your feed while it is in use. 
Every time a feeder is filled the poul- 
try raiser sees your ad—every time he 
looks at his chicks your name is seen. 
More than 6,000 dealers are using 
Universal Feeders to stimulate sales. 
Tests have proven that chicks will eat 
more of your feed from Universal 
Feeders than from other types. Sani- 
tary—tless contamination— they enable 
your customers to receive best results 
from your feed. Your customers’ 
chicks do better when they have more 
ood feeding space. One thousand 
eeders, with your advertisement, can be 


purchased for $38. Dealers report their 
customers ask for them. 


Write Today for Full information 


RAL CO. INC 
> NEWTON, KANSAS 


M. L. McCormack, Eau Claire, Wis., rep- 
resentative for the King Midas Flour Mills, 
Minneapolis, in the West Central Wiscon- 
sin territory, has been awarded a sales 
trophy for the best record during the past 
crop year. 

Presentation of the cup was made by 
Paul Sather at the company’s annual sales 
meeting of the Wisconsin-Minnesota divi- 
sion which was held at the Nicollet hotel, 
Minneapolis, November 24, 25 and 26. Per- 
manent possession of the trophy will be 
gained by the salesman who wins it three 
times. The award has been made annually 
since 1936. 


Shown in the picture at the presentation 
ceremonies are, left to right, W. M. Steinke, 
vice president and general sales manager; 
Mr. Sather, Wisconsin sales manager, 
handing the cup to Mr. McCormack; R. A. 
Martin, Oshkosh, Wis., winner in 1936; A. 
E. Gronlund, Iron Mountain, Mich., winner 
in 1938; and C. A. Cook, Milwaukee, win- 
ner in 1937. 

@ LEO SYRCLE has opened a feed store 
and gasoline filling station at Barry, IIl. 
@ VERONA MILLS, Verona, Ohio, has in- 
stalled feed mixing equipment._ 


SOYBEAN 


“SUPER - DUO”’ 
41% 


“EXPELLER” PROCESSED 
NUT-LIKE FLAVOR 
HIGHLY PALATABLE 
HIGHLY DIGESTIBLE 


MANUFACTURED BY 
THE TOLEDO SOYBEAN PRODUCTS CoO. 


Plant and Office: 215 Pontiac St., Toledo, Ohio 
Phone Pontica 3434—3435 


OIL MEAL 


CEREAL 


GRADING CO. 
MINNEAPOLIS 
Specialize in 
GOOD 
CORN and OATS 


For 


WISCONSIN TRADE 


Prices Right — Service Prompt 
TRY US | 


O & M HYBRID 
FIELD CORN 


100 AND IIO-DAY HYBRIDS 


FIELD CORN 
ENSILAGE CORN 
SWEET CORN 


All Standard Varieties Open Polenated Corn 
Northern Grown Seed Corn and Seed Oats 
Assure Much Better Results 


Write for catalog and prices 


THE O & M SEED CO. 


=GROWERS- 
«GREEN SPRINGS. OHIO, 
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—fairview farmers 


(Continued from Page Nine) 


$5000 worth of feeds. Every poultry 
feed put out under ‘ae company’s 
names is thoroughly tried out at the 
hatchery. 

A iwe-ton truck is operated for 
delivery, its time being divided be- 
tween the various departments. A 
total of 14 men are employed in the 
various departments. 


“Our best means of formal ad- 
vertising is classified ads used in 
the county newspaper,” Mr. Wilcox- 
sen explained. "We use these fre- 
quently—nearly every week. We 
pick out leaders from our various 
departments of business and offer 
them in these ads. This has been 
a real business gatherer for us. It 
has helped materially in building 
up every department of our 
business. 


“Every spring we have a get- 
together meeting sponsored in part 
by the manufacturer of the imple- 
ment line we carry. We have mov- 
ing pictures, lectures by farm ex- 
perts, and furnish a free lunch at 
noon. As we have an average at- 
tendance of around 1000, we get 
in some effective work in all de- 
partments and the feed business 
shares in the benefits of this 
meeting. 

“We also hold auction sales of 
second-hand implements, new im- 
plements, surplus livestock, etc. In 
all these, our feed business is men- 
tioned by the auctioneer and many 
feed sales are made as a result. 


Before his connection with the 
Fairview Farmers’ Elevator Co., Mr. 
Wilcoxsen served seven years’ ap- 
prenticeship with a line house in 
central Illinois, where his experi- 
ence covered feeds and seeds as 
well as the elevator business. He 
was born in a log cabin in an Illin- 
ois river town and spent several 
years teaching school before his 
association with the grain and feed 
business. 
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Mw there be an abundance of happiness 

on your Christmas tree for you and yours. 
May the coming Nef Vear permit you 

to serve, even better, those about you and 
give vou the kind of prosperity that is 


sound and enduring. 


OYSTER SHELL PRODUCTS CORP. 


PERSHING BUILDING 


New Rochelle, N. Y. London, Eng. 


@ I’ve been in the feed game a long time, and there’s 
one thing I know for sure: The only way to do a 
profitable business at the same stand year after year 
is to sell your customers the best in feeds! 

I mean feeds that do a better all-around job for 
them ... that bring their stock to market weight 
quicker ... that put the kind of sound flesh and 
fine finish on their animals that bring better prices! 

Well, sir,a while back I checked up, and the men 
who were using Armour’s Supplementary Feeds said 
they were getting the best results they’d ever had! 

Of course, I've been pushing the Armour line 
ever since! And I’ve been holding all my old cus- 
tomers and getting more and more new ones ever 
since! 

So, take a tip from an old timer, Mister—if you 
want profits, sell Armour’s Supplementary Feeds! 


COPYRIGHT 1939, ARMOUR AND COMPANY. CHICAGO 


3615 OLIVE STREET 
St. Louis, Me. 


Armour’s Steamed Bone Meal 


Thoroughly sterilized . . . guar- 
anteed to contain at least 65% 
bone phosphate of lime. Here's 
a supplement that pays its way 
and then some! 


Armour’s Digester Tankage 
Here’s a feed with a reputation 
for results ... and profits! Its 
full of the more digestible meat 
protein so necessary to better 
hog-raising. 


Armour’s Meat and Bone Scraps 
It's a winner on performance 
anda winner of year ‘round sales. 
And it’s unbelievably clean_—less 
than 34% fibre — that’s a big sell- 
ing point for vou. 


ARMOUR’S SUPPLEMENTARY FEEDS 


Armourand Company. 


U. S. Yards, Chicago 


— 


running, thus assuring uniform distribution and a 
uniform ration of Iodine in your feeds. 


Write for Sample and Circular 


CHAS. PFIZER & CO., Inc. 


NEW YORK: 83 Maiden Lane CHICAGO: 446 W. Grand Ave. 


POTASSIUM IODIDE MIX 
An intimately blended and milled combination of 
90% Potassium Iodide U.S.P. with Calcium Carbon- 
ate and Calcium Oxide. Protected by U. S. Patent. 
A stable, very finely divided Powder, bulky and free 


L. P. GANNON, Treas. 


| C. S. HIXON, Pres. 


The Hixon-Gannon Company, Inc. 


Main Office 365 Chamber of Commerce, e Minneapolis, Minn. 


Grain Commission 


Experienced Reliable Financially Able 


MINNEAPOLIS e MILWAUKEE e DULUTH 


CORN - OATS - FEED BARLEY 
Poultry and Milling Wheat 


ANY GRADE... ANY QUANTITY... ANY TIME... 
Write or Wire for Quotations 


BUNGE ELEVATOR CORPORATION 


MINNEAPOLIS 


| 


“SYNTHA MIXER” — “Biophyl” 


Dependable Vitamin-lodine Products 
ALSO SPECIAL FORMULA PRODUCTS TO MEET SPECIFIC 
NEED — PROBLEM. 


SYNTHA PRODUCTS — "368.9. "Reibold Bldg., Dayton, Ohio 


Don’t forget to say you saw the Ad in THE FEED BAG 


—feeds & hardware 


(Continued from Page Twelve) 


Smith’s feed and hardware store 


each month have a full window display 
of feeds. We always have a bag or two 
outside the main entrance. 

“We have a display in the main part 
of our store. This is adjacent to one side 
wall. The wall back of the display is 
adorned with posters furnished by the 
manufacturer. In addition to the display 
of full bags, we have open bags, also, from 
which small amounts of feeds are sold but 
mostly to allow customers to see just what 
the feeds look like. 

“We held an egg-laying contest one year 
in connection with the manufacturer of the 
poultry remedies we carry. In addition to 
cash prizes offered by the manufacturer, 
we gave prizes of feeds ourselves. This 


DENVER 
ALFALFA 


MEAL 


Green 
Fresh 
Nutritious 


ALL GRADES and GRINDS 


The Denver Alfalfa 
Milling & Products Co. 
LAMAR, COLO. 


Merchants Exchange 
ST. LOUIS 
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contest brought us some good publicity. 


“The manufacturer of our commercial 
feeds has displays at two county fairs from 
which we derive some benefit. We do not 
ourselves make the displays because the 
fairs are really outside our territory. An 
occasional customer, however, comes to 
us who has seen the brand we carry at 
the fairs and when they find we handle 
this brand, come to us. 

“We have had several contests and 
stunts of various kinds in connection with 
the bottle gas ranges we handle in our 
hardware department. These have helped 
our feed business to some extent. In one 
of these, we had a range operating in the 
store and had a guessing contest on the 
amount of gas the range would consume 
in a certain time. This contest attracted 
many people to our store and feeds shared 
in the purchases made by these people. 

“At present we are giving free a set of 
cooking utensils with some of our ranges. 
This is bringing in a considerable number 
of customers who buy ranges. With the sav- 
ings made by getting the utensils free, they 
are buying other items and feeds are shar- 
ing in this business.” 

GET PROMOTIONS 

Robert L. Quait has been promoted to 
director of research and sales for the Lime- 
stone Products Corporation of America, 
Newton, N. J. John A. Zellhoefer has been 
advanced to the position of sales manager. 
The company is expanding as the result 
of an increasing demand for its products. 


SWIFT & COMPANY 
SOY BEAN MILLS 


Champaign, Ill. @ Cairo, Ill. 
Des Moines, Ia. 


Manufacturers of 


SWIFT'S 
SOY BEAN OIL 


Pure old 
process 41% 
protein 
guaranteed 


Phone 
Write 
Wire 

For Prices 


bm RYDE & CO. 


A scientifically pre- 
pared meal to replace 
milk. It is steam- 
cooked and remilled 
for superior quality. 
With Milk Prices 
advancing, this calf 
feed will assure you 
extra profits. 


Thousands of Satisfied Customers Say: % 


“Mr. Dealer I’m Back for More” 
Ryde’s Cream Calf Meal 


Get your supply of these 
fast-selling feeds NOW! 


5425 W. RooseveltRd. CHICAGO, ILL. @ 


Ryde’s Cream Calf Flakes 


A tasty dry flake feed 
that is becoming in- 
creasingly popular. 
Why? Because we use 
the same quality 
ingredients contained 
in our famous meal. 
Cash in on its grow- 
ing demand, 


from us. 


ry Our Specialized Service 
for Feed Manufacturers 


As millers of grain specialities for feed manu- 
facturers we offer you individual, personal- 
ized service which guarantees satisfaction. 
Next time you are in the market for any of 
the products listed here let us furnish your 
requirements. Our fast service and quality 
products make it worth your while to buy 


FAST SERVICE 


FRUEN MILLING CO. 


MINNEAPOLIS, MINN. 


Table Rolled Oats 
Feeding Rolled Oats 
Steel Cut Oat Groats 
Feeding Oat Meal 
Pulverized and Bolted 
Oats 
Whole Oat Groats 
Steel Cut Wheat 
Ground Oat Groats 
Oat Mill Feed 
Oat Mill Feed with 
Molasse: 


Oats 
Barley 


More Feed Per Dollar. 
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In 1938 Hominy Feed was the best buy of 
all farm feeds, giving more digestible nutrients for each dollar, according 
to records of the New York State College of Agriculture. 


More Digestible Nutrients Per Pound. Hominy Feed has 1,704 


pounds of total digestible nutrients per ton. Its average of 85.2% total 
digestible nutrients is unequalled among all common feeds. 


For Free Folder. siving valuable information about Hominy Feed write— 


e AMERICAN CORN MILLERS FEDERATION 


79 West Madison St., Chicago 


=e 
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— poultry nutrition 


Bit J0 FLOUR (Continued from Page Thirty-seven) 


is sometimes referred to as the anti-gizzard 
erosion factor because a lack of it in the 
chick diet causes a gizzard disorder char- 


aon acterized by erosion or necrosis of the 


secreted gizzard lining, at the cardiac end 
of the gizzard and often in other portions. 
It is erroneously referred to as gizzard 
ulcers. 

These erosions consist of areas in which 
the yellow gizzard lining appears to be 
“ . ” rough, frayed, or entirely absent. The 

Best m the World eroded areas may be brown or black col- 
=O In a recent, 6 ored. They occur on almost any portion 


month egg-pro- For years feed dealers of the lining but most often on the forward 
duction test, two have realized that dollar the 

flocks of 150 hens each were com- : 4 eroded area are also affected. 

pared. All conditions for both for — Big re a oe The best practical sources of the gizzard 

flocks were exactly the same, turns the greatest proit. factor yet found are fresh and dried greens 

except that the test flock received Big Jo quality has met 


(alfalfa), and wheat bran, and, when ade- 
quate amounts of these products are in- 
cluded in the ration, there is seldom any 


Dr. Salsbury’s Avi-Tab in the 
feed, and the control flock didn’t. 


At the end of six months, the test 


every baking test with suc- 
cessful results. That is why 


flock had laid 2,564 more eggs Big Jo enjoys a tremendous difficulty from gizzard erosions. Hempseed 
than the control A ack? repeat volume of sales meal was also found to be a good source 
Add Dr. Salsbury’s Avi-Tab to and has earned its reputa- - — — sie id h 
YOUR feeds—and you'll have a tion as “The Best in the 
REAL story to tell your custom- World.” certain deficiencies in chicks may be due 
ers. Write today for prices and to deficiencies in the ration fed to the 
full details. Dr. Salsbury’s Lab- breeding hen. Observations in the field 
oratories, Charles City, Iowa. W a o as h a indicate that at least some, if not all, giz- 
. week or two of its life, can be eliminate 
Or. Salsbury’s Roller Mill Company by feeding adequate amounts of feed in- 
AV i a A fe WABASHA MINNESOTA gredients known to be good sources of the 


gizzard factor, to breeding hens for a suffi- 
cient length of time in advance of breeding 


SAVE? 


time and money by sending your trucks 
to our wholesale feed warehouses. 


CORN DISTILLERS GRAIN 
LINSEED OIL MEAL 
SOY BEAN MEAL 
BUTTERMILK POWDER 
BREWERS GRAINS 
MALT SPROUTS 
and 103 other Feeds 


FEED SUPPLIES, INC. 


West Allis—1637 South 83rd St. 
No. Milwaukee—3328 W. Cameron Ave. 


98% Calcium Carbonate 


am, FOR FEED MIXING 


REGULAR 
TANK CARS - BARRELS - DRUMS | 
As QUALITY AND SERVICE UNEXCELLED MANGANESED 
FROM NEW ORLEANS AND ATLANTIC SEABOARD 1ODIZED-MANGANESED 
DUSTLESS 


PELLET MACHINE 
The Calcium Carbonate Co. 


42 E. Ohio Street CHICAGO, ILL. 
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season to store up in the egg yolk an ade- 
quate amount for the requirement of the 
chick to prevent this condition in its early 
life. 

Since the science of poultry nutrition is 
so young and, since it is only within recent 
years that quantitative requirements of 
some of the various nutrients have been 
determined, a summary of such informa- 
tion, as has already been shown, helps to 
give a picture of the present trends in 
poultry feeding. For example, we have 
shown the approximate quantities of vita- 
mins A, D, G, and the Filtrate Factor for 
various ages of poultry; we have shown 
what the approximate requirements for 
calcium and phosphorus and manganese 
are; also, that the right amounts of pro- 
teins and their essential amino acids, and 
other factors, must be fed in adequate 
amounts, if optimum results are to be ob- 
tained in the feed yard. 

To get the best results out of a bag of 
feed in better growth, better health and 
liveability, better fartility and hatchability 
and better egg production, only the best 
quality ingredients should be used includ- 
ing adequate amounts of all of the essen- 
tial vitamins—particularly vitamins A, D, 
and G. Quality must be in the bag to get 


profitable results out of the flock. 


@ CHICQUES MILLING CO., Salunga, Pa., 
has installed a new feed mixer. 


@ CLARENCE FRANKS, Betzer, Mich., has 
remodelled his feed mill and installed a 
hammer mill, corn cracker and grader. 


ESTABLISHED 1889 


FREDMAN BAG CO. 
MILWAUKEE, WIS. 


THE FEED BAG — December, 1939 


, Order a Mixed Car of 
i 7 Golden Loaf Flour 
= : (The Flour with the Vim and Pep left in) 
: 
Bran ana Middlings 
5 (Higher in Protein) 


Zs TENNANT & HOYT Co. 


LAKE CITY, MINN. 


ANNOUNCING — 


The improved Model “L” Kelly Duplex 
Hammer Mill, an engineering achievement 
that means more carefree mill operation 
and increased profits for mill operators. 


Write for Catalog “L”. 


MILL MACHINERY 


LL AND MANUFACTURING CO. SPRINCFIELD, OHIO 
ra 


Soybean Oil Meal 


41% Protein 
4% Fat 


‘“‘Where to Stop 
When You Go”’ 
t 


MINNEAPOLIS 
3 Air-Conditioned 


Restaurants 
“Minnesota Terrace 
Nationally Known 

Bands and 

entertainments 


*JOLLY MILLER 
—famous bar and grill. 


*COFFEE SHOP 
—fine foods reasonably 
priced. 


600 rooms from $3.00 
HOTEL 


NICOLLET 


Neil R. Messick, Mgr. 
National Hotel 
(25 Management Co., Inc 


RALPH HITZ, Pres. 


Expeller Improved 
Processed Quality 


SOYA PROCESSING CO. 


505 PALMER ST. TEL. 59 
WOOSTER, OHIO 


CONNECTING GARAGE 


| 

| 
si 

THE DUPLEX MI | 

= 

| You Will | 
Roe) A Like It : 
Sy {WINE 

WE (Phone 

| Buy DALY 


Service department for our readers. Low 
Rates: 35c per line: minimum, four lines 
including heading. Figure approximately 
seven average words per line. 


WHOLESALE CHICKS AND EGGS 
U. S. Approved, Pullorum tested. Popular 
varieties including Buff Leghorns, Buff Rocks, 
Partridge Rocks, Silver Wyandottes, Dark Corn- 
ish, Anconas, Australorps, New Hampshires. 
LACLEDE HATCHERY Lebanon, Missouri 


HEALTHIER HENS 

From mashes with UNIVERSAL YEAST Means 

MORE EGGS. The natural results—-Satisfied cus- 

tomers that repeat on your mashes. Free 
formula service. 

RICE LABORATORIES, INC. 


FEED MIXER FOR SALE 
One ton capacity—floor level feed—has motor 
—latest style machine—used short time. Write 
CD-116, % The Feed Bag, Milwaukee, Wis. 


Dassel, Minn. 


CORN CRACKER AND GRADER FOR SALE 

Cutter — grader — polisher— aspirator, one ton 
per hr. A-l condition, guarantee. Write CM-116, 
% The Feed Bag, Milwaukee, Wis. 


HAMMER MILL FOR SALE 
Has 30 H.P. motor — used only short time. 
Like new. Bargain for cash. Write MM-116, % 
The Feed Bag, Milwaukee, Wis. 


TRAVELING AGENTS WANTED 
Sell to dealers as a side line the kind of 
chicken mite killer recommended in Government 
bulletins. Now is the time to prepare for next 
season. Commissions also paid on repeat busi- 
ness. Write CA-111, % The Feed Bag, Milwau- 


kee, Wis. 


SALARIED SALESMAN WANTED 

Acquainted with feed trade, custom millers 
and industrial accounts. Must have clean, suc- 
cessful record. Submit complete details of your 
experience first letter. Territories now open in 
Ohio, Pennsylvania, New York, New England, 
Kentucky, Tennessee and Texas. Write PP-119, 
% The Feed Bag, Milwaukee, Wis. 


FOR SALE 
Modernly equipped plant for sale. Located in 
prosperous agricultural area in southern Wis- 
consin. Deals in feed, grain, coal, farm sup- 
plies. Now operating successful feed establish- 
ment. Wish to close out branch. Write UW-1191, 
% The Feed Bag, Milwaukee, Wis. 


@ MASTER FEED MILL, Bluffton, Ohio, 
recently held a grand opening to celebrate 
the completion of its newly remodeled 
quarters. 


@ W. W. MAXHEIMER and son, Ralph, 
have opened a new feed and seed store 
at Lincoln, Ill. It will be operated as the 
Logan County Seed & Feed Co. 


@ MIDDLEBURY FEED MILL, Middlebury, 
Ind., has moved to a new location and 
installed a feed mixer and corn sheller. 
~ 
@ KELLER MILLING CO., Anna, Ill., has 
leased the Niebaur mill in that town and 
will manufacture flour, feed and meal. 
ENLARGE SEED PLANT 
Allied Seed Co., Fort Wayne, Ind., has 
let contracts for the construction of a new 
building for the processing and storage 
of seeds. The structure will be 55x75 feet 
and will have four stories and a basement. 
Cost of the building is estimated at $40,000. 
Max and Eugene Kraus are the owners of 
the firm. 


«FOR FEED CALL” 


“Stormy” 


IOWA FEED CORP. 
Phone 45177 Des Moines, Iowa 


ROLLED OATS 


Other DEMON Products 


@ STEEL CUT OATS 

WHOLE OAT GROATS 
@ FEEDING OAT MEAL 
® REGROUND OAT FEED 
@ OAT GROAT FLOUR 
® PULVERIZED OATS 


Des Moines Oat Products 


Company 
DES MOINES, IOWA 


PURE OLD PROCESS 


LINSEED OIL MEAL 


A Suggestion—Write us yf if interested. 
Either Prompt or deferred Linseed Meal. 
Save Money. “Stand by Stan.”’ 
A. L. STANCHFIELD & CO. 
Wholesale Grain and Feed Merchants 
502 Corn Exchange Bldg. Minneapolis 


Unequalled for making 


Now! food high in sex fertility 
i x fertili 
Wheat Germ and growth. This blend 


and Carrot Oil of rich vitamin oils 
from fresh wheat germ and carrots is pro- 
duced in our own laboratories. Quality and 
potency guaranteed. Write for descriptive 
literature and low prices. Distributors wanted 
Nutritional Research Laboratories, Inc. 
Department 10 e South Whitley, Ind. 


CAPITAL 
FLOUR MILLS, INc. 


QUALITY FLOURS 


MINNESOTA GIRL 
GOOD BREAD FLOUR 


ALSO 
A Complete Line of Mill Feeds 


Office: 


CORN EXCHANGE BLDG. 
Minneapolis, Minnesota 


Feeding Oat Meal 
Meat Scraps — Beet Pulp 
Malt Sprouts 
Clo-Trate — Cod Liver Oil 
North East Feed Mill Company 


MINNEAPOLIS MINNESOTA 


FEEDSTUFFS 


Both Cash and Futures 
DREYER COMMISSION CoO. 


(At it since °92) 
Merchants Exchange St. Louis, Mo. 
Board of Trade Bldg. Kansas City, Mo. 


EASTERN 


Receivers, Shippers, Elevator Operators 
CONSIGNMENTS SOLICITED 


GRAIN ELEVATOR 
CORPORATION 


Buffalo, N. Y. 


WHEN IN THE MARKET FOR — Poultry Wheat, Feed 
Oats, Wheaty Barley, Feed Barley, Corn, Feeding Screenings, 
Ground Screenings — write or wire for quotations. 


HIAWATHA GRAIN COMPANY 


MINNEAPOLIS, MINN. 


\ ress 
RINTING 


SECOND STREET 
MILWAUKEE, WISCONSIN 


We Specialize in 
High Grade Color Printing 
Catalogs and Trade Publications 4 


FOR 


SOYBEAN MEAL 


+> 


LINSEED MEAL 


FEED INGREDIENTS 


TRY US FIRST 


Waterloo MillsCompany 


WATERLOO, IOWA 


e 5606 
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Classified ] 
4 


Armour & Company......... 


Auditorium Hotel .............. 58 
Bunge Elevator 52 


Calcium Carbonate Co 
Capital Flour Mills .. si 


50 
Classified Advertisements .. 
Denver Alfalfa Milling & Products Co........... 52 
Des Moines Oat Products Co...............cccceecceeees 56 


Eastern Grain Elev. Corp. 
Feed Supplies, Inc............. 


Franke Grain Company. 
Fredman Bag Co.... - SO 
Fruen Milling Co. - 53 
General Biochemicals, Inc... 
Hixon-Gannon Co. .... Oe 
R. R. Howell Co. ...... . 44 
Hubbard Milling Co. «ae 
Icdine Educational Bureau.. . 47 
49 
Hing, Flour 60 
La Budde Feed & Grain Co...............-.ssscsssseee 58 
Lapp Laboratories, Inc. ........... we 44 
Limestone Products Corp. of America........ 30-31 
Mallinckrodt Chemical 47 
Marblehead Lime Co......... 
Mathieson Alkali 49 
Milwaukee Christmas Greeting page.. ee 
Milwaukee Tallow & Grease Co.............. ox Oe 
Minneapolis Christmas Greeting Page wae 
Murphy Products Co 59 
Myles Salt Co............ 50 


National Cottonseed Products Assn 
National Distillers Products Corp 
National Food Company ............. 
National Molasses Co. 
New England By-Products Corp 
Nicollet Hotel ...... 
Northeast Feed Mill... 
Northrup King & 
Nutritional Research Associates . 


O & M Seed Co............. 
Oyster Shell Products Co 


Pecos Valley Al ncn 
Pillsbury Flour Mills. 
Pittsburgh Plate Glass Co. 
Pratt Food Company.. 
Purina Mills ...... 


Dr. Salsbury’s Laboratories .. .. 54 
Simmonds & Simmonds. . 45 
Soya Processing Co... 


E. R. Squibb & Sons.. 
A. E. Staley Mfg. Co.. 
A. L. Stanchfield & Co 


Syntha Products Co. .. 
Tennant & Hoyt Co............... . 55 
Toledo Soybean Products Co. 50 
Wabasha Roller Mills Co....... 
Waterloo Mills Co.............. 
48 


Firms that spend money to build good will are 
Iess likely to do anything that might nullify the 
effect of their advertising than firms making no 
such investment. It will pay readers to trade with 
The Feed Bag advertisers. 


100 LBS NET 


| BIG CHIEF 


MEAT SCRA 


ana 


TM TALLOW GREASE CZ 
MELWAUMREE wiS 


May your Christmas be happy 
and success attend all your 
efforts in the New Year... 


Milwaukee Tallow & Grease Co. 
131 S. 7th St. 


DEUTSCH & SICKERT CO. 


MILWAUKEE, WIS. 


JOE FREE, Manager Milwaukee 


DISTRIBUTOR 


“ALL YOUR NEEDS IN GRAIN OR FEEDS” 


Sunset Feed & Grain Co., Inc. 


FEED JOBBERS 


CHAMBER OF COMMERCE 
BUFFALO, N. Y. 


CLO-TRATE 


Cod Liver Oil fortified in 
vitamins A and D. 


Distributors of: 
C-A WOOD PRESERVER SUNSET BRAND FEED 


(Carbolineum America) 


Pure, honest, anthracene oil. High in flavin, milk albumen, 
The most permanent poultry and milk minerals. 
mite preventative nown. 
The only carbolineum guar- 
anteed by affidavit. 


WRITE US FOR FURTHER INFORMATION 


BRANCH OFFICE 
MIDDLETOWN, N. Y. 


(an exclusively milk product) 


= Pecos Valley Alfalfa Mill Git 
Hagerman, N.M. 


TRY OUR 


PECOS SPECIAL 
IT’S BETTER 


Pecos Valley 
Alfalfa Mill Co. 


HOME OFFICE 
HAGERMAN, NBW MEXICO 
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There’s a Very 
Definite Reason 
for Selling 


(onkeys Feeds 
-Justas there is 


for Feeding Them- 


¥x for non-fermenting Brewers’ Yeast 

(Vitamins B & 

o- for Cod Liver Oil (Vitamins A 
and D). Also Wheat Germ Oil 
(Vitamin E) 


Vitamin potency prolonged by 
Exclusive Patented Process. 
This big Y-O story is making Sales 
and Profits for Conkey Dealers. Why 
not get the benefit of Conkeys nation- 
wide advertising...on the Radio... 
in leading Poultry and Farm Papers 
. .. ALL driving home the exclusive 
Conkeys “Y-O” story. Get Conkeys 
liberal dealer proposition.Write today. 


The G. E. CONKEY CO. 
6761 Broadway, Cleveland, Ohio 
Mills and warehouse stocks at convenient centers 


SELL (onkeys- THE YEAR ‘ROUND PROFIT LINE 


e57e 


American Corn Millers Federation.................. 53 : | : 
American Dry Milk Institute 8 
f 
3 
: 
100 LBS. NET 
42 % : 
PecosValley 4 
4l a : 
56 = 
52 
22 
40 
5 
Sunset Feed & Grain 
| 


RIEBS VIEW 


WHERE | 


= 


Vol. 7, No. 12 December, 1939 Milwaukee, Wis. 


Merry Christmas... 


@ The pulse of the en igen Boulevard. 
Chicago works and“plays to the tune of its 
thythmic hum In the most convenient location 
on this famous thoroughfare, Hotel Auditorium 


provides spacious pleasant rooms, excellent 
service and superb cuisine, et reasonable rates. 


WITH BATH From $950 
WITHOUT BATH 
From 


MICHIGAN AT CONGRESS 


® The spirit of the 
season brings to us 


renewed appreciation 
of your good will and Pi 


friendship. May your nM GEO. HL MINK, Manager 


Christmas be happy 
and success attend all your efforts in the 
New Year. 


TO 


THE RIEBS CO.| 


MILW AUKEE WISCONSIN 


MORTON'S SALT 


THE MODERN way 


OF ADDING MOLASSES 
TO YOUR FEEDS 


DRIED MOLASSES 
MIX 


| 


= 
= 
f= 
— 
=| 


Highest Quality 


Prompt Service 


Write for Full Particulars 
MorTON SALT COMPANY | 
MILWAUKEE WISCONSIN La Budde Feed & Grain Co. 
MILW AUKEE WISCONSIN 


Ir. 
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Will Get You This Business 
You Are Now Losing... 


When farmers have big crops they buy less feed. When 
grains are plentiful and cheap too many farmers depend 
on home grown feeds alone. This means both the farmer Ist FREE s AMPLES , a 
and you lose money. bine You to prove the ; which enable 
Murphy's big radio advertising campaign converts thou- Concentrates to 
sands of these straight grain feeders into Murphy's Concen- own five minutes right 
trate users. They listen to our programs and learn how 

Murphy's Concentrates balance up farm feeds and enable 2nd EDUCATIONA; FEED 
them to do a much better job. Every week hundreds of re a reaching ail far, BROAD. 
straight grain feeders go to their Murphy dealer’s store to and aang West every week saaer = 

buy Murphy’s Concentrates. tinuous aaa UP constant, con. 
That's why Murphy dealers are doing more business than csnirates. ‘or Murphy's Con. 

ever before. That's why it will pay YOU to handle Murphy's YO 

Concentrates. Handling Murphy’s Concentrates will not 3rd omc FEEDS, under — 

interfere with your present line of feeds, but will bring you ing Murphy's 4 et brands, us- 

a lot of extra business you are now losing. Write or wire These and m ed formulas. 

us today—let us show you how you can cash in, in a big Murphy bade other factors Stee 

way with Murphy’s Concentrates. advantages, unmatched Le vith 

mes of feeds. 
Murphy Products Company | 2" == 
this tanchise 
Burlington, Wis. wa A business yc 


Se Places with Murphy's 


. — 
~. y 


Kins Midas Flour 


Improves Living in 


Thousands of Homes 


"T'Homas A. EDISON is acclaimed a 
as the world’s greatest inventor. The 
many results of his inventive genius, 
including the incandescent light and 
the phonograph, have 
| contributed immensely to 
the advancement of civ- 
— ilization and are felt in 
every home. Edison's 
work is done, but man- 
kind will enjoy the bene- 
fit of his untiring efforts “ 
for all time. 


Kune MIDAS FLOUR also contributes toward better living in thousands of 
American homes. It supplies the family table with wholesome, healthful bread, 
rolls, cakes, and pastries on a truly economical basis assured by the superior 
quality of KING MIDAS FLOUR. King Midas dealers know that it pays to build 


their flour business on a permanent foundation by remaining loyal to King 
Midas and the families they serve. 


49 Lbs. 


GOLDEN 


WORTH ALL I 


Reg. U. S. Patent Office 


Ube. Ne 4 
King ll 


KING MIDAS FLOUR MINN. 
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